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Sparks 


No More Secrets 
Chevrolet’s Debut 
Holler’s Five Years 
Oldsmobile Bows 
Well on Its Way 


oe 


By 


Chris Sinsabaugh 





ENERAL MOTORS has no 

more secrets to hide from its 
dealers—that is so far as its 1939 
models are concerned. With this 
week’s issue of Automotive News, 
its dress parade will have been 
completed. Buick, Pontiac, Cadil- 
lac and LaSalle already have 
been announced and now come 
Chevrolet and Oldsmobile. Lurk- 
ing behind the scenes and await- 
ing the prompter’s cue next week 
are Hudson, Nash, Ford and Mer- 
cury. Willys-Overland takes its 
bow with the opening of the 
New York show Nov. 11. 

* * me 


NOTHING IS more out of 
place in automotive advertising 
than modesty, 
more unusual, 


and nothing is 
either. Those 
Chevrolet ou t- 
door boards, 
where the funny 
pop -eyed guy 
assures the pub- 
lic: “Now you'll 
SEE some- 
thing!” aren’t a 
bit more modest 
than most of 
the industry’s 
efforts along the 
same line. But 
as one, who has 
seen the new 
Chevrolet products and heard 
the new Chevrolet sales program, 
this observer wants it written in 
the record that the little guy 
knew what he was talking about. 


Bill Holler’s presentation of 
the 1939 line is more than just 
a new car introduction, you 
know. It’s also an unofficial cele- 
bration of his completion of five 
years at Chevrolet’s sales helm 
—five years which have been 
characterized by an unusual suc- 
cession of records, and _ the 
formulation of what, in this ob- 
server’s opinion, are policies and 
programs of the most far-sighted 
sort. 





* * * 


HOLLER IT was who intro- 
duced the Quality Dealer pro- 
gram, setting up an elaborate 
system of machinery which now 
Operates smoothly and efficiently, 
Maintaining closer, more sym- 

(Continued on Page 19, Col. 1) 
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GM Adds 35,000, 
Raises Pay 


Of Office Staffs 


Chrysler Reports 
Order Backlog; Other 
Industries Gain 





By William C. Callahan 
Managing Editor 


DETROIT. — Conviction 
that the current business up- 
turn is not a mere flash in 
the pan grows here as re- 
ports from other industries 
are dovetailed with optimistic 
statements from leaders in the 
automotive industry. 

Announcement Tuesday by 
Alfred P. Sloan jr., chairman of 
General Motors, that GM would 
increase its employment by 35,- 
000 and return salary workers 
to the levels obtained before 
cuts last February, was followed 
almost immediately by a state- 
ment from K. T. Keller, Chrysler 
president, that his corporation 
had re-employed 34,000 workers 
since Aug. 1, bringing the total 
payroll to date to 54,000. 

Both statements attributed the 
rising employment curve to pub- 
lic reaction to new models and 
a demand from the field in ex- 
cess of anticipations. Keller 
pointed out that, in the case of 
Chrysler, the corporation had 
137,000 unfilled orders on its 
books while dealer stocks totaled 
only 35,000 as compared with 
98,000 a year ago. 

While General Motors did not 
reveal its actual number of un- 
filled orders, Sloan’s statement 
declared that the reaction of the 
public to models already shown, 
coupled with actual retail sales, 
justified the increase. 

Meanwhile, this week pro- 
duction climbed about 35 per- 
cent above the previous week to 
a total of 62,700—a new high 
for the current model run. Out- 

(Continued on Page 5, Col. 1) 
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HEAD-ON VIEW of the 1839 





t. This model is one of the Master 


Chevrole’ 
85 series, but except for the identifying script above the louvres (not 
visible in photo), the two series are outwardly almost indistinguishable. 


Wis. Cancels lts Withdrawal 
From NADA; Payton Warns 


Against National Licensing 





By Mel Adams 
Staff Correspondent 
WAUSAU.—A decision to can- 
cel its withdrawal from the Na- 
tional Automobile Dealers Assn., 
passage of about 40 resolutions 
and addresses by four speakers 
featured the annual convention 
of the Wisconsin Automotive 
Trades Assn. here Thursday. 
The convention proper was 


“WILD TRADING” and 
“over-allowance” are paving 
blocks to the same destination 
as “good intentions”. With ac- 
tive demand and a serious 
new car shortage the practice 
still continues. Why? — See 
editorial page 6. 


preceded on Wednesday by num- 


erous group and committee 
meetings at the Wausau Hotel 
headquarters. A record turnout 
of 1,000 packed the Wausau 
Theatre for the Thursday ses- 
sions, and the dealers wound up 
their program with a banquet 





FRONT VIEW of the 1939 Oldsmobile Six Series 60, whose design is 
| carried through the Series 70 and 80. Many new mechanical improvements 


are noted on the 1939 models announceg today. 






in the evening at the Elks Club. 

Frank H. Applegate, president 
of the association, made a rec- 
ommendation to directors and 
later at the general assembly 
that the organization “withdraw 
its withdrawal” from NADA. He 
added that he was satisfied with 
concessions made by the national 
association and with its action 
in electing new officers, who, he 
said, should be given a chance to 
show what they can do. 

“By the time your member- 
ships in NADA expire at the end 
of this year, you should be able 
to decide whether to continue,” 
said Applegate. 

“If the NADA had accepted 
our recommendation of one vote 


for every 100 members, it would 
(Continued on Page 4, Col. 1) 


Chevrolet Cuts 
1939 Prices as 
Much as $45 


DETROIT.—Heightening the 
“surprise” atmosphere of its 1939 
model announcement, which 
takes place simultaneously all 
over the country today, Chevro- 
let Friday night announced sub- 
stantial price reductions affect- 
ing its entire line. The amount 
of the reduction ranges as high 
as $45, on the popular Master 
DeLuxe sport sedan. 

Delivered prices at Flint, 
Mich., exclusive of transporta- 
tion and state and local taxes, 
are as follows: Master Deluxe 
series: sport sedan $766; sedan, 
$745; town sedan $720; four- 
passenger coupe, $715; coach 
$699; business coupe $684. Mas- 
ter 85 series: sport sedan $710; 
sedan $689; town sedan $669; 
coach $648; business coupe $628; 
coupe pickup $669; sedan deliv- 
ery $673. 

The new prices include all the 
accessory equipment included in 
last year’s prices comprising 
items as front and rear bumpers, 
spare tire, radiator ornament, 
and right-hand tail lamp. 





Sharp Reduction 


Is Made in 1939 


\Chevrolet Prices 





Two Announcements Today 
Complete GM’s 1939 
Public Showings 





DETROIT.—Announce- 


ments today by Chevrolet 
and Oldsmobile complete the 
public presentation of Gen- 
eral Motors models for next 
year, and leave only four of the 


industry’s 1939 lines to be un- 
veiled. 

Marked changes in design and 
numerous mechanical advance- 
ments are noted on the Chev- 
rolet and Oldsmobile models an- 
nounced today. 

Considerable downward re- 
vision of prices was also an- 
nounced on the 1939 Chevrolet 
models late Friday. Oldsmobile 
several weeks ago announced 
reductions in its 1939 prices. 

Included among Chevrolet ad- 
vancements for 1939, besides 
new aero-stream bodies, are a 
new vacuum gearshift with 
steering arm control, and a per- 
fected Knee-Action riding sys- 
tem on the deluxe line. 


The gearshift is optional at 
slight extra cost on both the 
Master Deluxe and Master 85 
lines. 

Added to the two 1939 series 
of cars are a Master Deluxe 
four-passenger coupe and a 
Master 85 business coupe, re- 
placing the sport coupe and 
cabriolet. Further details and 
photos of the 1939 Chevrolet line 
are on Page 3. 

“Rhythmic Ride” is a high- 
spot in the 1939 Oldsmobiles, 
which also feature new styling 
and a new low-priced six. New 
steering geometry is attained on 
the new models, and a Handi- 
Shift is standard on all models. 

The new “ride” is said to re- 
sult from various stabilizing 
devices which maintain control 
over the “Quadri-Coil” springs. 

Additional data and photos 
on the new Oldsmobiles will be 
found on Page 2. 





The Top Ten 
PASSENGER CARS 


First Ten in Registrations as 
Reported in AN Today: 


1938 1937 
Pos. Make Pos. 
1—330,147 Chev. 601,155— 2 
2—277,158 Ford 669,026— 1 
3—184,999 Plym. 380,175— 3 
4—108,342 Buick 152,216— 7 
5— 72,352 Dge. 208,249— 4 
6— 65,724 Pont. 171,930— 5 
J— 62,934 Olds. 153,686— 6 
8— 34,781 Pack. 177,878— 8 
9— 33,189 Chrys. 70,551—10 
10— 28,472 Hud. 175,053— 9 
Total All Makes 
1,318,180 2,843,216 


For complete —ee of all 
makes, see Page 15 this issue. 
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LANSING. — Offering new 
streamlining and mechanical de- 
tails, three 1939 models — two 
sixes and an eight—are being 
announced today by Oldsmobile. 


Included among the highspots 
in the new cars, with which 
Oldsmobile enters its 42nd model 
year, are the following: 

—Addition to the line of a new 

six-cylinder car, which 
brings Oldsmobile into the low- 
price field. 

—Introduction on all models 

of the “Rhythmic Ride,” a 
new development of roadability 
and riding comfort resulting 
from Quadri-Coil springing in 
combination with four separate 
stabilizing factors built into the 
chassis. 

—Attainment of new steering 

geometry, through a new 
hookup employing a relay link 
with twin tie-rods of equal 
length, termed ‘‘dual center-con- 
trol steering.” 

—Introduction of Handi-Shift 

as standard equipment—a re- 
placement of the conventional 
gear shift lever by a short, hori- 
zontal manual shift arm on the 
steering column. 

—Continuation as an optional 

extra on all models of Olds- 
mobile’s automatic safety trans- 
mission, which provides added 
advantages in performance, econ- 
omy and ease of control. 


The low priced Six, known as 

the Series 60, is powered with a 
new “Econo-Master” engine of 90 
brake horsepower designed to 
provide top flight performance 
at minimum operating cost. A 
larger Six, developing 95 horse- 
power and with a wheelbase of 
120 inches, is designated the 
Series 70, while the 110-horse- 
power straight Eight, on the 
same wheelbase, has been named 
the Series 80. 
All three series bear a gen- 
eral resemblance in the treat- 
ment of low-valanced fenders, 
tailored metal trim, contoured 
all-steel turret top bodies and 
safety steel wheels with massive 
chromed hub caps. The front end 
of the hood curves downward to 
meet the narrow, die-cast radi- 
ator grille, said to provide a 
marked advantage in foreground 
visibility. The aprons on either 
side of she radiator erille carry 
low, bullet type headlamps, re- 
cessed above horizontal chrome 
louvres which provide additional 
air inlets for engine cooling. 


The “Rhythmic Ride,” accord- 
ing to C. L. McCuen, the gen- 
eral manager of Oldsmobile, of- 
fers an entirely new conception 
of motoring comfort which is 
said to result from the absolute 
control maintained over the ac- 
tion of the “Quadri-Coil” springs 
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by the various stabilizing de- 
vices designed and built into the 
chassis. 

Coil springs now are employed 
both front and rear. The front 
wheels are individually sprung 
(knee-action), while a traverse 
axle connects the rear wheels. 
All four of the coil springs are 
said to have a constant rate of 
deflection. To control the roll 
and sway inherent in the action 
of this type of spring, Oldsmo- 
bile engineers have developed 
the following stabilizing factors: 

Form Integral Part 

1. Vertical movement of the 
car body is restrained by double- 
action hydraulic shock absorbers 
of a new type. The front shock 
absorbers form an integral part 
of the knee-action assembly. 
Those at the rear are of the 
“end-to-end-discharge” type, lo- 
cated outside instead of inside 
the springs. 

2. Fore and aft movement is 
said to be prevented by two sta- 
bilizing arms which grip the rear 
axle close to the wheels and are 
pivot-anchored to the frame 
cross-member about half way 
forward on the chassis. They 
travel up and down with the 
rear axle, but are said to permit 
no movement forward or back- 
ward. Similarly, forward or 
backward movement is_ pre- 
vented in the front wheels by 
the wide-spreading lower sup- 
port arms of the knee-action as- 
sembly, attached directly to the 
car frame like the two legs of a 
triangle. 


Fastened to Axle 


3. Side to side motion is 
blocked by a lateral stabilizer 
arm at the rear of the chassis. 
One end is fastened to the axle 
and the other to the frame. This 
arm moves vertically with the 
flexing of the rear coil springs, 
but is said to permit no side- 
ward movement. The knee-action 


arms, of course, prevent side- 
ward movement in the front 
springs. 


4. The tendency of a car to 
roll or sway on curves is re- 
sisted in the new Oldsmobiles 
by a spring steel stabilizer bar 
at the front of the chassis. When 
one side of the frame and body 
tends to rise faster than the 
other, this motion is said to be 
resisted and neutralized by a 
twisting action in the stabilizer 
bar. A similar result is achieved 
at the rear of the car by the 
fore and aft stabilizing arms. 
They are set so far apart and 
at such an angle that they con- 
trol not only fore and aft move- 
ment, but also serve to maintain 
the car frame and body on a 
horizontal plane or “even keel’’. 


1939 Oldsmobiles Feature New ‘Rhythmic Ride’ 


Low-Priced Six is Added; 
Steering Setup Improved 


1939 OLDSMOBILE SIX SERIES 60 four-door trunk sedan. 





1939 OLDSMOBILE EIGHT SERIES 80 four-door trunk sedan. 





Studebaker Lists Members 
Of Dealer Advisory Board 





SOUTH BEND, Ind.—An- 


All four of the stabilizing units} nouncement of the completion of 


(Continued on Page 14, Col. 3) 





REAR CHASSIS DETAILS of the 1939 Oldsmobile Quadri-Coil Spring- 
ing. Shown are the rear coil springs and three of the four stabilizing 


factors; 


the new type hydraulic shock absorbers which control upward 


and downward spring action; the two stabilizing arms which control fore 


and aft and lateral movement; 
side to side movement. 


the heavy rear stabilizer bar which blocks 


Studebaker’s dealer advisory 
board was made here today by 
Geo. D. Keller, vice-president 
in charge of sales. Keller also 
made public the names of the 
sales councilors. 

The 48 sales councilors were 
selected by the “out-of-the-hat” 
system from all the Studebaker 
branches. 

The sales councilors are: J. 
E. Yarbrough, Atlanta, Ga.; L. 
C. Kyle, Columbus, Ga.; W. G. 
Sailers, Athens, Ga.; James A. 
Lowrey, Wannalancit Garage, 
Lowell, Mass.; Walter B. Clay- 
ton, Clayton Motor Sales Co., 
Holyoke, Mass.; Harold F. Lunt, 
Lunt Motor Co., Newburyport, 
Mass.; Elmer Wilson, Rochester 
Motors, Inc., Rochester, N. Y.; 
W. K. Elliott, G. W. Hinman 
Motor Sales, Madison, N. Y.; 
George Timkey, Timkey Motor 
Car Co., Lockport, N. < 
DeBrown_ Auto Sales Co., Lin- 
coln, Neb.; Eastern Iowa Motors, 


Dubuque, Ia.; Frahm Brothers, 
Manning, Ia. 
Carl Harvey, Triple-State 


Electric Co., Charleston, W. Va.; 
John Wirtz, Beckley Motor Co., 
Beckley, W. Va.; Raymond Perry, 
Perry & Baker, Norwalk, O.; 


Fred Perkins, Fred Perkins, Inc., 


New Orleans, La.; C. J. Day, 
Day Motor Co. Texarkana, 
Tex.; E. L. Archer, Archer Motor 
Co., Hope, Ark.; J. Arthur 


Applegate, Perth Amboy, N. J.; 
Matthew Stutz, Stutz Bros., Inc., 
Bronx, N. Y.; James Ruckle, 
Ruckle Bros., Inc., Dumont, N. 
J.; Lee D. Butler, Lee D. Butler, 
Inc., Washington, D. C.; Earl 
Potter, Potter Motor Co., Silver 
Spring, Md.; Roe Duncan, Dun- 
can Service Station, Summit 
Hill, Pa. 


J. H. Adams, Alhambra, Calif.; 
Jeff Cochrun, E. D. Cochrun 
Garage, Santa Maria, Calif.; 
Charles G. Riebeling, Prescott, 
Ariz.; D. E. Wallace, Wallace 
Bros., Spokane, Wash.; H. T. 
Swanson, H. T. Swanson Motor 
Co., Pt. Angeles, Wash.; Frank 
R. Edwards, Frank R. Edwards 
Co., Portland, Ore.; W. O. Nor- 
ville, Norville Motor Co., Salt 
Lake City, Utah; R. O. Loehnert, 


Dick’s Automotive, Porterville, 
Cait: ¢; Ss. Collins, Placerville, 
Calif.; W. E. Ramsey, Parkers- 
burg, W. Va.; Earl McHugh, 


Steubenville, O.; J. L. Katz, War- 
wood, W. Va. 


Foster P. Jennings, Ft. Worth 
Tex.; Ted Thomas, 


? 


Winerich 


Motors, Inc., Corpus Christi, 
Tex.; R. O. Carlton, Carlton Mo- 
tor Co., Port Arthur, Tex.; Paul 
Wallin, Louisville, Ky.; Harry 
McNeer, Portsmouth, O.; Schuy- 
ler Frost, Dowagiac, Mich.; E. 
G. Taylor, Studebaker Sales Co. 
of Minneapolis, Minneapolis, 
Minn.; Al Mergens, Al Mergens 
Service, St. Paul, Minn.; M. L. 
Lott, Lott Motor Co., Stillwater, 
Minn.; W. D. Dysart, Quality 
Motor Co., Tulsa, Okla.; Ed. Sil- 
va, Silva Motor Co., Delta, Colo.; 
Sam H. Kritzler, Kritzler Motor 
Co., Kansas City, Kan. 


SAE’s Dinner 
Set for Nov. 14 
In New York 


NEW YORK.—The Society of 
Automotive Engineers’ annua 
dinner, an event of New York’s 
auto-show week, will be held 
this year on Nov. 14 at the Com- 
modore Hotel, according to John 
A. C. Warner, secretary and gen- 
eral manager of the SAE. 

H. W. Prentis jr., president of 
Armstrong Cork Co., and Grover 
Whalen, president of New York 
World’s Fair, Inc., are dinner 
speakers to be introduced by 
Toastmaster B. C. Forbes, bus- 
iness commentator. Paul White- 
man’s orchestra has been select- 
ed to provide music and enter- 
tainment. 
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Mechanical Improvements Feature ’39 Chevrolet 


New Models Also H ighlight 
Styling and Refinements 





DETROIT.—Major mechanical 
advancements, plus new aero- 
stream bodies and two new 
models, highlight the 1939 Chev- 
rolets which make their formal 
pow today in dealer showrooms. 

Added to the two 1939 series, 
designated as the Master DeLuxe 
and the Master 85, are a Master 
Deluxe four-passenger coupe 
and a Master 85 business coupe. 
They replace the sport coupe 
and cabriolet, which have been 
discontinued. 

The major mechanical im- 
provements for 1939 are the new 
vacuum gearshift, with steering- 
celumn control, optional on both 
series at nominal extra cost, and 
the new perfected Knee-Action 
riding system on the Master 
Deluxe. The Jatter improvement 
includes an entirely new Knee- 
Action mechanism, triple-tested, 
precision-built and tailored as a 
unit to the car, to assure maxi- 
mum riding comfort. 

Engine Is Improved 

The power plant in both series 
is the Chevrolet 85-horsepower 
high - compression six - cylinder 
valve-in-head engine, in which 
refinements introduced in 1938 
are continued, and additional re- 
finements incorporated for 1939. 
Improvements have been made 
in the ignition and oiling sys- 
tems, carburetor, intake mani- 
fold thermostatic control, har- 
monic balancer, which is now 
floated in rubber, and the cool- 
ing system, which now has a 
self-adjusting permanently-lub- 
ricated ball-bearing water pump. 

The diaphragm-type Tiptoe- 
matic Clutch, introduced for 
1938, is continued with improve- 
ments, chief of which is new 
provision for ventilation. 

Outwardly, the new Chevro- 
let is longer and lower in ap- 
pearance. This is accomplished 
by the new design of fenders, 
wheels, running boards and 
hood, as well as by a new win- 
dow treatment. The lower cor- 
ners of the latter appear prac- 
tically square, thus effecting a 
continuous straight-line appear- 
ance at the bottom of the side 
windows. 


Cradled in Valleys 
The hood extends forward 
from the cowl in a smooth, un- 
broken surface, curving down at 
the front to meet the new ra- 
diator grille. The top and side 
panels are constructed from a 
single piece of sheet steel with- 

out hinged or riveted joint. 
New and larger headlamps 
are cradled in the valleys be- 
tween fender crowns and hood, 


| being mounted directly to low 


pads embossed in the fenders 
themselves. The lamps are long- 
er, larger in diameter, farther 
apart and closer to the ground 
than in 1938. 

The 1939 wheels are new, with 
four wide spokes instead of eight 


Narrower ones, as in 1938, and| 


their design is flatter. There is 
%-inch less distance between the 
tire wall and the hub cap 
crown, a feature which not only 
accentuates the flatness of the 
wheel but is said to protect the 
hub caps from flying gravel and 
from marring against high curbs. 
; Elimination of the body speed- 
line permits carrying the side 
panels straight up, giving slight- 
ly more width through the cowl. 
In sport sedans and town se- 
dans, the rear side panels carry 
back through the trunk in a 
smooth plane. 


Lamps Are Higher 


A new combination tail-and- 
stop lamp is part of all models 
except the sedan, coach and 
station wagon. The lamps are 
located higher than heretofore, 
and in their new position en- 
hance the car’s appearance, be- 
sides being more readily visible 
to other drivers, and less vul- 
nerable to damage. 


The new Chevrolet interiors 
feature increased windshield 
area, re-location of instruments 
and controls, and several other 
refinements which add to the 
safety of driver and occupants. 
Color and texture of the up- 
holstery are unchanged, but there 
is a new trim design, employing 
vertical piping on seat cushion 
and backs. Mohair velvet up- 
holstery is standard in both 
series. 


Front seat frames are lightened 
and strengthened by a new re- 
inforced steel tubular construc- 
tion, the tube being enclosed be- 
neath the upholstery. The soft- 
rolled safety edge of front seat 
backs is continued, and all two- 
door models have the split-back 
type of front seat, the cushion 
being continuous from one side 
of the car to the other. 


Floor Is Cleared 


The driver’s compartment is 
greatly improved. Where ad- 
vantage is taken of the vacuum 
gearshift option, the floor is en- 
tirely cleared, and three can ride 
with ease in the front seat. The 
handbrake lever is placed under 
the cowl at the left. Instruments 
are regrouped, with controls al- 
most at the driver’s fingertips. 
There is a flush-type lock on the 
glove compartment, and _ the 
hand control knobs are recessed 
below in the center panel of 
the dash. 

Specific refinements in the in- 
strument panel include a much 
larger speedometer dial, with 
figures more than twice as high 
as last year; new combination 
headlamp beam indicator and 
safe driving reminder, located 
above the 50-mile figure on the 
speedometer dial, and lighting 
only when the upper headlamp 
beam is on; continuation of the 
illuminated ignition lock; and 

(Continued on Page 13, Col. 1) 





SHIFTING GEARS with Chevrolet’s new vacuum gearshift, which Is 
Optional on all models at small extra cost. The vacuum cylinder does 80 
Percent of the work in shifting gears, the short lever shown here merely 


‘ontrolling the operation. 











1939 


CHEVROLET 


MASTER DELUXE sport sedan. 





1939 CHEVROLET MASTER DELUXE four-passenger coupe. 


$275,000 Loan 
| For Bantam Is 
| Okayed by RFC 


| BUTLER, Pa.—The Recon- 
|struction Finance Corp. has ap- 
proved a loan of $275,000 to the 
American Bantam Car Co. 

Francis H. Fenn, Bantam 
vice-president and general man- 
ager, stated that the loan would 
not be used for expansion but 
simply to improve the com- 
pany’s working capital position. 

The American Bantam Car 
Co. has been in production since 
December, 1937. 





Cavanaugh Is Re-elected 
By Manchester Dealers 
MANCHESTER, N. H. (UTPS) 
—J. Harrison Cavanaugh, of 
Cavanaugh Bros. Motors, has 
been re-elected president of the 
Manchester Automobile Dealers’ 
| Assn. 
Also 





renamed for a 


second| of the 





Basic Committee Suggested 
For Motor Industry Group 


NEW YORK.—To carry out 
objectives of the organization, a 
basic committee has been recom- 
mended by the organization 
committee of the Motor Vehicle 
Industries Conference. The 
committee will be composed of 
representatives of the following: 

American Finance Conference, 
Automobile Manufacturers Assn., 
Automotive Parts & Equipment 
Manufacturers, Inc., Motor & 
Equipment Manufacturers Assn., 
Motor & Equipment Wholesalers 
|Assn., National Assn. of Sales 
Finance companies, National 
Automobile Dealers Assn., 
National Standard Parts Assn., 
Rubber Manufacturers Assn. 

For the purpose of gathering 
facts and evaluating state laws 
or bills directly affecting the 
particular interests of branches 
motor vehicle industry 





| 


| term were Walter McGregor, of|other than those represented by 


'the New Hampshire Finance Co.., 
John | mittee will request the trade as- 
Hanover Hill|sociation or associations, repre- 
of that 


secretary-treasurer, and 
Kirkland, of the 


zarage, vice-president. 


| the above groups, the basic com- 
| I 


senting the members 


branch of the industry, to ap- 
point an individual or a com- 
mittee to consult with the basic 
committee. 


For the purpose of gathering 
facts and evaluating broad, gen- 
eral state laws or bills applic- 
able to all industries, trades and 
businesses generally, and in- 
volving such subjects as anti- 
trust, resale price maintenance, 
labor relations, selling below 
cost, etc., the basic committee 
will call into conference from 
time to time the representatives 
of all national trade associations 
identified with the motor vehicle 
industry. 

It was the opinion of the com- 
mittee that the headquarters of 
the Motor Vehicle Industries 
Conference should be in the of- 
fices of Automobile Manufac- 
turers Assn. and its activities be 
under the direction of a chair- 
man, vice-chairman and other 
officers to be chosen by dele- 
gates comprising the basic com- 
mittee. 
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Wisconsin Assn. Cancels Withdrawal from NADA 


Payton Issues a Warning 


Against National Licensing 


(Continued from Page 1) 


mean 25 percent control by our 
state association and almost 100 
percent control by only eight of 


the 48 states. 
“You 
housecleaning and you got it. 


Furthermore, I looked all of the 
new officers over with a spy- 
Let’s be 


glass and they suit me. 
good sports and continue to be an 
example for the national asso- 
ciation to copy. 

“Two events recently have 
shown the need for powerful 
dealer organizations. In Denver, 
a labor board ruling called auto- 
mobile retailing an _ interstate 
commerce business, while here 
in Wisconsin an attempt is being 
made to penalize dealers $100,000 
to $150,000 by forcing them to 
give back pay to men who went 
on strike. Things like this must 
be fought.” 

Applegate then turned the 
meeting over to Louis Milan, 
secretary, who presented the 
long list of resolutions. Those 
passed called for support of di- 
rectors in voting to rejoin NADA 
for the time being, at least; con- 
fidence in the state banking 
commission’s licensing activities, 
and recommendations that no 
new licensing legislation be 
passed, that independent garages 
be licensed, that the commission 
keep county associations posted 
on its activities, and that the 
commission’s field men be re- 
sponsible for signing complaints 
of violations with the district at- 
torney. ; 

Other important resolution: 
proposed new car announcements 
and shows for early January; a 
study of the feasibility of com- 
pulsory motor vehicle inspection; 
levying of a charge in the form 
_———————————— D 


Dealers Plan 
‘Open House’ 
For Cincinnati 


CINCINNATI.—With no auto- 
mobile show being scheduled 
here this fall, Cincinnati auto- 
mobile dealers are working to- 
gether to hold an “Open House” 
Nov. 3-5, when efforts will be 
made to gather prospects on the 
showroom floors of the various 
dealers to view the new models. 

The Cincinnati Times - Star, 
which sponsored the idea, is 
co-operating by publicizing the 
event in many ways and in aid- 
ing dealers to bring home to the 
motor owning public the fact 
that the models will be ex- 
hibited in Cincinnati prior to the 
first national presentation at 
the New York show, which opens 
Nov. 11. 

While the Times-Star is back- 
ing the idea, the newspaper has 
stayed much in the background, 
preferring to stress the import- 
ance of getting the prospects, 
who formerly attended the auto 
shows, into the various show- 





rooms to view the new models. 


ces 
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PLANNING THE SETTING for 


ager (left), 
representing 
for the decorations 
green and white 


“Automobiles 
















said you wanted a 






the 
Grand Central Palace, New York, Nov. 
discusses with decorators the symbol of this year’s show, 
for America’s Progress.” 
includes blending of gold, dubonnet, 


ometers back to zero. 


discounts on parts, labor 


objection raised on this 


favor jobbers and service sta- 


tions thereby depriving dealers 


of important revenue. 


Ban Is Suggested 


Another resolution adopted, 
after encountering objections, 
called for legislation that will 
forbid finance companies to en- 
gage in the retailing of cars. 

Two resolutions covering na- 
tional, state and local govern- 
ment purchasing and service re- 
quirements stipulated that direct 
purchases from _ factories be 
stopped, and discounts to pur- 
chasers likewise. 


Members voted against the 
publishing of state registration 
figures on new cars and trucks, 
a long established practice up to 
a year ago. 

Glowing reports on results of 
the Wisconsin licensing act were 
presented by State Senator CG. 
Erle Ingram, who stated that 
whereas 25 to 35 percent of the 
dealers in the state were forced 
to liquidate annually before 
1935, only 2 percent did so in 
the first seven months of this 
year. He said that overallow- 
ances now average only $20 per 
car in Wisconsin, the lowest for 
any state. He declared that deal- 
ers report a marked falling off 
of charges of factory coercion. 


Warns of Plan 


Edward Payton, Cleveland 
trade analysist, advised against 
pushing the Wisconsin idea too 
strongly on a national basis be- 
cause the licensing plan in other 
states, he said, might easily be- 
come a political football and un- 
cover poor administration. Pay- 
ton declared that business in- 
dices are up, some at all time 
peaks, and that one and one- 
half million cars of the 1939 prou- 
duction will be required to take 
care of those who bought their 
cars during the past three years. 
He censured sharply the bad ac- 
counting employed by many 
dealers who, he charged, figure 
profits on the new car markup 
and pay income, excess and un- 
divided profits taxes accordingly 
instead of waiting for returns on 
the final used car sale in the 
deal. 

Congressman Gardner With- 
row discussed his house and 
senate resolution calling for in- 





National Automobile Show in 
11-18. Alfred Reeves, show man- 


The color scheme 
terra cotta, 


of an inspection fee upon all 
used cars imported into Wiscon- 
sin for resale and the same plan 
on cars purchased by Wisconsin 
owners out of the state; no in- 
crease in the dealer or salesman 
licensing fee; a reduction in lic- 
ense plate cost for passenger 
cars; limitation at three per year 
per dealer of factory demonstra- 
tors intended for resale, and per- 
mission to turn used car speed- 


Discussed with heat, but passed, 
was one resolution urging that 
and 
service be discontinued to insur- 
ance and finance companies. The 
point 
was that such companies will 


WAITING AS THE FIRST 1939 Graham came off the assembly line this week in Detroit were execu- 
tives of Graham-Paige: Left to right, R. E. Stone, head of the manufacturing division; E. R. Harrell, vice-presi- 
dent in charge of engineering, and Walter F. Wright, vice-president in charge of sales. 





vestigation by the Federal Trade 
Commission of factory-dealer re- 
lations. He stated that more lib- 
eral policies by factories toward 
their dealers have been especial- 
ly noted since the resolution was 
introduced and later passed. 


The list of speakers was 
rounded out by James Dalton, 
editor of Motor. 

James Brevik, of LaCrosse, 
which city was selected as the 
1939 convention city, was elect- 
ed president for the coming year. 
Other officials voted in were 
George Sande, of Fond du Lac, 
as first vice-president; Harold 
Hornberg, of Hartland, as second 
vice-president, and George Lind- 
blom, of Milwaukee, as_ secre- 
tary-treasurer. Milan was re- 
appointed as executive secretary. 





Zephyr Prices 
Slashed $15-$25 
For °39 Models 


DETROIT. — Price reductions 
for 1939 on the two Lincoln- 
Zephyr body types, which ac- 
count for more than 80 percent 
of all purchases, were an- 
nounced by the Lincoln Motor 
Co. this week. 

Price at the Lincoln factory of 
the sedan with four doors 
dropped $15 to $1,360, while the 
factory price of the coupe-sedan, 
with two doors, was reduced $25 
to $1,330. Prices of the other 
models are coupe, $1,320; con- 
vertible coupe, $1,700; convert- 
ible sedan, $1,790. The coupe 
price is up $25. Prices of the 
convertible models were un- 
changed. 

Charges for distribution and 
delivery, and all federal, state 
and other government taxes are 
extra. 

Supplied as standard and in- 
cluded in the prices quoted is 
the following equipment: Front 
and rear bumpers with four 
bumper guards; spare wheel, 
tire and tube; rear’ wheel 
guards, twin tail lights, two 
windshield wipers, two sun 
visors, two electric horns, elec- 
tric clock, snapout type cigar 
lighters and ash trays in front 
and rear compartments, and 
side arm rests in front and rear. 
Two hassocks are supplied in 
sedan types. 

Options available at extra 
cost include a 2-speed, overdrive 
axle and exterior finishes other 
than the eight standard colors. 

Prices also were announced 
for a series of Lincoln-Zephyr 
models, with custom - trimmed 
interiors, as follows: Coupe, 
$1,450; coupe-sedan, $1,480; se- 
dan (four-door), $1,510: town 
limousine, $1,700. 





San Antonio’s Show 


SAN ANTONIO, Tex.—The San 
Antonio automobile show, under the 
sponsorship of the San Antonio Auto 
Dealers Trade Assn. 
the Municipal Auditorium on 
29 to Dec. 3 


Nov. | managing director of the 


Motor Export Problems 
To Be Aired at Meeting 





NEW YORK.— Varied prob- 
lems pertaining to the export of 
automobiles and automotive 
products will be “put under the 
microscope” by automotive ex- 
porters, government officials and 
shipping representatives at a 
special meeting Nov. 1, during 
the annual convention of the 
National Foreign Trade Council 
at the Hotel Commodore here. 

Chairman of the meeting will 
be J. F. Kelly jr., president of 
the Overseas Automotive club, 
Inc., and export manager of the 
Electric Storage Battery Co. 
Secretary of the meeting will be 
Irving H. Taylor, chief of the 
automotive division of the U. S. 
bureau of foreign and domestic 
commerce. 

Plans and program of the 
meeting are being worked out 
by the Overseas Club, Taylor 
and George F. Bauer, secretary 
of the foreign trade committee 
of the Automotive Manufacturers 
Assn. Participating also are A. 
H. Eichholz, general manager of 
the Motor & Equipment Manu- 
facturers Assn., and R. W. Proc- 
ter, secretary of the manufac- 
turers group of the National 
Standards Parts Assn. 

A number of Washington of- 
ficials, according to Taylor, will 
be present during the afternoon 
session. Included are Harry C. 
Hawkins, chief of the trade 
agreement section, Department 
of State; Dr. Henry F. Grady, 
chairman of the Committee for 
Reciprocity Information and 
vice-chairman of the U. S. Tariff 
Commission, and Warren Lee 
Pierson, president of the Export- 
Import Bank. Officials of the 
bureau of foreign and domestic 
commerce, in addition to Taylor, 
will be Grosvenor M. Jones, 
chief of the finance division; 
Henry Chalmers, chief of the 
division of foreign tariffs; Frank 
Eldridge, chief of the commercial 
intelligence division, and H. Coit 
MacLean, special service officer. 

Discussion leaders, represent- 
ing the industry, are now being 


NATIONAL 


chosen, but will include Edgar 
Smith, vice-president of the 
General Motors overseas opera- 
tions; V. A. Dodge, of Dodge & 
Seymour, Ltd., New York; P. A. 
Karl, export manager, Brunner- 
Aro-Globe, Utica, N. Y.; R. L. 
Vaniman, of the export division 
of Chrysler Corp.; W. H. Lu- 
kens, export manager, R. M. 
Hollingshead Corp., and Arvid 
L. Frank, president of Stude- 
baker Export Corp. Others will 
be announced later. 

Discussion subjects will in- 
clude finance, tariff, shipping, 
merchandising and similar ac- 
tivities, based on the $400,000,- 
000 export business of the auto- 
motive industry. Although many 
of the attendants will be dele- 
gates to the National Foreign 
Trade Council convention, it is 
pointed out that all automotive 
exporters will be welcomed at 
the meeting, without necessity 
for registration. 


Cadillac-LaSalle 
Boosts Output 
Schedules 174 


DETROIT.—A 17 percent in- 
crease in production schedules 
is announced by D. E. Ahrens, 
general sales manager of Cadil- 
lac-LaSalle, based on the en- 
thusiastic public reception of 
1939 models. 

“Although we considered our- 
selves optimistic when we origi- 
nally set up our manufacturing 
program,” said Ahrens, “we now 
find we _ underestimated sales 
possibilities. Orders received 
since the cars were placed on 
display warrant a_ substantial 
expansion in operations. 

“Large meetings at Philadel- 
phia and New York duplicated 
the success of our dealer con- 
vention in Detroit a week ago,” 
he declared. 





SAFETY COUNCIL attendees applauded the 1939 safety 
t speedometers which warn drivers at dangerous speeds. 
will be held in | Plymouth vice-president, 


Harry G. Moock, 


left, explains the new device to W. H. Cameron, 
National Safety Council, and Dr. Miller M¢- 


Clintock, head of Yale’s traffic bureau. 
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Rising Car Sales Spur Industry Re-Employment 


GM Adds 35,000 Workers; © 
Chrysler Has Big Backlog 


(Continued from Page 1) 


put for the last quarter is now 
expected to run above 900,000 
units. Ford’s return to output 
in greater volume accounted for 
some of the increase but other 
makers also have stepped up 
schedules as well. 

Hudson, for instance, reported 
that it now has 10,000 workers 
employed with the prospect that 
this figure will be boosted to 
12,000 in the near future. Nash 
and Graham also got underway 
during the past week, with 
schedules calling for increases 
as soon as possible. 

While neither GM or Chrysler 
indicated to what position re- 
cent rehirings would put pres- 
ent employment in relation to 
normal, the GM annual report 
for 1937 showed an average 
employment throughout the 
world to have been 261,000 in 
that year. The present increase 
is expected to lift GM employ- 
ment in the United States alone 
to between 195,000 and 200,000 
workers, which is less than 40,- 
000 below the 1937 average. It 
must be remembered also that 
1937 was the second largest year 
in the history of the automobile 
industry. 

Reinstatement of pre-February 
1938 rate for white collar work- 
ers is expected to affect another 
30,000 workers with an esti- 
mated increase of weekly pay- 
rolls of $1,250,000. 


More Gains Seen 


In the case of Chrysler, cur- 
rent employment is placed at 
54,000 men, while the estimate 
of men affected at the time of 
the Chrysler strike in 1937 was 
placed at 55,000. However, in 
his statement this week, Keller 
declared that increases in both 
production and employment were 
anticipated in the coming month. 

Observers here feel that the 
present rising tide of re-employ- 
ment already has carried past 
the peak, which would have 
been obtainable several weeks 
ago had the industry yielded to 
the UAW demands for a 32-hour 
week. They also point out that 
at the present time individual 
workers will be employed on a 
more profitable basis than the 
short week plan would have 
provided. Added to this, of 
course, is the fact that, while 
Ford is in production on both 
Ford and Mercury models with 
two assembly lines in operation, 
his employment is still not what 
may be expected in the ‘im- 
mediate future. 

Considerable stress has been 
placed upon the statement by 
Sloan that present re-employ- 
ment by GM represented the 
maximum number of men to 
whom it is felt ‘adequate em- 
ployment can be given during 
the year.” This statement has 
been construed to mean that 





ONE-MAN SUBMARINE. y 
under-water crossing of Lake Michigan, 


Kathanode automobile batteries. 
cago with his 11-foot craft 


which recently made a 
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GM anticipates keeping the 
present employes on its pay- 
rolls throughout the 1939 model 
season, if at all possible. 

This is in line with the de- 
termination of the entire indus- 
try to avoid so far as posible the 
sharp peaks and valleys in em- 
ployment. There will be less 
effort on the part of all plants 
this fall to cram for early pro- 
duction at the expense of winter 
layoffs. In fact most makers are 
preparing now to hold continued 
production of sub - assemblies 
during the winter, when it is ex- 
pected the actual final assembly 
operations may be curtailed. 

_ Capital Is Optimistic 

With the automotive industry 
definitely the keynote in the 
present recovery movement, 
news of its forward stride this 
week has caused no end of op- 
timism in the nation’s capital. 
Reports from that center point 
to the fact that the upturn in 
automotive sales at present is 
being made against a background 
of sustaining reports from other 
industries, 

For example, it was stated at 
the United States Housing 
Authority that all of the agency’s 
funds available for loans would 
be contracted for or earmarked 
by December. This will mean, 
of course, further stimulus for 
the building construction. In the 
field of private construction, 
building permits now are far 
ahead of last year in most im- 
portant centers. 

During the week of Oct. 17, 
steel production was 52 percent 
of capacity against 49 percent 
the week before. It is possible 
for the steel producers to realize 
a profit when production reaches 
that point. 

Railroad freight car loadings 
are up, and transportation by 
truck also is showing a rising 
trend. Railway employment al- 
so is up about 3 percent, com- 
pared with previous weeks this 
year, and a slight gain also is 
reported in the output of elec- 
tric power. 

Retail Sales Jump 

For the week of Oct. 5, bank 
checks drawn were 31 percent 
above the previous week. Re- 
tail sales have increased sub- 
stantially; in small towns the 
rise was 23 percent. 

September was the best month 
in the history of the air carrier 
industry on the basis of revenue 
passenger miles carried and was 
74/10 percent over August and 
49/10 percent better than Sep- 
tember a year ago. 

Sloan’s statement on re-em- 
ployment is as follows: ; 

“Approximately 35,000 addi- 
tional workers will be given re- 
employment by General Motors 
during the next two weeks,’ 
(Continued on Page 18, Col. 3) 
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Dodge Truck 


DETROIT.— Dodge Truck, 
after a decade of experimenta- 
tion and development, will enter 
the oil-burning engine field in 
1939 with a Dodge diesel 3-ton 
truck, according to J. D. Burke, 
director of truck sales. 

The Dodge diesel engine will 
be displayed at the National 
Automobile Show in New York’s 
Grand Central Palace and the 
3-ton diesel truck model will be 
exhibited in the Dodge truck 
exhibit at the Nationa] Motor 
Truck Show, Port of New York 
Authority building, next month. 


Emphasizing that the diesel 
would be available only in 3-ton 
trucks, Burke said: ‘‘We have 
subjected our experimental 
models to the most rigorous 
tests the past several years and 
are now firmly convinced we 
have corrected previous de- 
ficiencies such as, for example, 
‘diesel knock,’ smoking and 
starting difficulties.” 

For the past two years Dodge 
diesels have roamed the hills 
and mountains in Pennsylvania 
and the Southwest. Others were 
subjected to tests in Florida and 
Michigan, in comparison with 
gasoline engine trucks with 
identical loads, over the same 
grades and under adverse 
weather conditions. 

Because it has been proved 
that diesels are most profitable 
in heavy duty continuous opera- 
tions, Dodge has developed its 
diesel for 3-ton trucks rather 
than for lighter models, he said. 
The new Dodge diesel engine 
has full length water jackets, a 
by-pass thermostat, chain driven 
camshaft, precision-type bear- 
ings, full-pressure lubrication 
and aluminum alloy pistons. It 
is a 4-cycle, 6-cylinder engine 
having 331 cubic inch displace- 
ment. The bore is 3% inches, 
the stroke 5 inches, the crank- 
shaft has seven main bearings. 
Burke said that the new diesel 


New Detroit Dealership 
To Handle Chevrolets 


DETROIT. — Coincident with 
the announcement of the 1939 
Chevrolet line, a new Detroit 
Chevrolet dealership opened to- 
day at 12555 Grand River Ave. 
by the Northwest Chevrolet Co. 


Everell E. Fisher, and _ his 
partner, M. T. Patterson, are 
former members of the Chev- 
rolet organization. Fisher has 
been a member of the central 
office staff for the past two 
years, and Patterson has served 
as used car manager and later 
as manager of the Chevrolet re- 
tail store in the General Motors 
building. 





SIGNING THE CONTRACT which brings the automobile show, spon- 
sored by the Brooklyn-Long Island Auto Dealers Assn., 
Transportation Bldg. on the New York Fairgrounds Nov. 23—Dec. 4. Left 
are Dugal G. Campbell, 
and Grover A. Whalen, president of New York World’s Fair 1939, Inc. 
Standing are Ralph Ebbert, manager of the association, and James §S. 
Hemingway, of the World’s Fair Corp. legal department. 


to the Motor 


president of the association, 








Announces 


New Diesel 3-Ton Unit 





engines will be manufactured in 
the Dodge plant here. 

Advanced engineering features 
found in the new Dodge diesel 
include the following: 

Automatic Injection Advance. 
Engineers say this is the first 
diesel engine with injection 
timed according to engine speed 
to assure top fuel economy at 
all speeds un to the maximum. 

Injection Pump. This is sim- 
plified and compact, and em- 
ploys only one valve that meters 
exactly equal amounts of fuel 
to all cylinders. 

Anti-clogging Nozzle. Pressure 
controlled pintle is said to clean 
nozzle after each injection; drib- 
bling is eliminated. 

Cold Weather Starting. The 
new engine has choke-method 
starting controlled by a pull-out 
lever on the instrument board. 
Choking automatically stops 
when the engine is running. 

“Energy Cell” Controlled 
Combustion. High turbulence 
means of thoroughhly mixing 
fuel and air for uniform com- 
plete combustion is said to as- 
sure maximum power and fuel 
economy. This diesel has the 
Double-O combustion chamber 
which concentrates main mass 
of air at center of chamber 
where fuel is injected. 

Starting aids are unnecessary 
under ordinary conditions be- 
cause of Dodge’s intake air 
heater located in the air-intake 
manifold. This is controlled 
from the dash board, is set ac- 
cording to temperature and 
automatically shuts off to save 
the battery. 


DeSoto Prices 
For ’°39 Models 
Are Announced 


DETROIT.—Prices on the new 
Deluxe and Custom model De 
Sotos for 1939 were announced 
this week by L. G. Peed, vice- 
president of De Soto. 

Detroit delivered prices are: 
Deluxe business coupe, $870; De- 
luxe coupe with inside auxiliary 
seats, $925; Deluxe two-door 
touring sedan, $930; Deluxe four- 
door touring sedan, $970; Custom 
coupe, $923; Custom coupe with 
inside auxiliary seats, $978; Cus- 
tom two-door touring’ sedan, 
$983, and Custom four-door tour- 
ing sedan, $1,023. 

The Detroit delivered prices 
on the Deluxe line include fed- 
eral excise taxes; two wind- 
shield wipers; special deluxe 
steering wheel with full remote 
control horn ring; chrome plated 
frames around ventilating win- 
dows, front and rear; chrome 
plated moulding along running 
boards; safety glass all around; 
fenders and sheet metal in color 
to match standard body colors; 
bumpers and bumper guards; 
= spare wheel with tire and 
ube. 


The Detroit delivered prices 
on the Custom line include not 
only the above items but also 
the following others as standard 
equipment: extra quality blue or 
tan broadcloth upholstery with 
matching carpet, front and rear; 
dual tail lights; dual sun visors; 
dual horns; front door armrests; 
chromium fender welts, front 
and rear; and four chromium 
wheel discs. 


Prices on the seven-passenger 
and limousine models will be an- 
nounced later. 


Ford’s Branch 
Managers Hold 
3-Day Session 


DEARBORN.—Managers and 
assistant managers of the 36 
Ford Motor Co. branches in the 
United States held a three-day 
meeting here this week. 


At the Ford Rotunda the man- 
agers previewed the new Mer- 
cury 8 and the Ford V-8 and 
Ford Deluxe cars for 1939. J. R. 
Davis, general sales manager, 
presided. 

The managers also inspected 
the new weather tunnel and wit- 
nessed demonstrations of the 
new cars on the test track near 
the engineering laboratory. The 
remainder of the three-day ses- 
sion was devoted to discussions 
of the company’s merchandising 
plans for 1939 at meetings in the 
'Ford Administration building. 














DODGE WILL ENTER the oil-burning engine field with a 1939 Dodge 


diesel 3-ton truck. J. 


D. Burke, Dodge truck sales chief, is looking over 
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OO 
AUTOMOTIVE One sacred pledge we make our friends here 


and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value—(AN 6-10-1933). 
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The Hand That Turns the Wringer 


per years we have listened with sympathy and at times 
a feeling of impotency to the wails of dealers who 
claimed that factory pressure for new car sales was ruin- 
ing retailers. The back of our tuxedo has turned grey; 
its shoulder padding reeks with the rheum of salt tears 
that have been shed upon us at dealer meetings over the 
plight of the poor dealer who was “forced” to resort to 
“wild trading” in order to maintain his “percent of price 
class”. The finale of all this was always the same: “There 
ought to be a law.” 


This year, as pointed out editorially (Automotive News, 
ept. 17) the dealer is the captain of his fate and the mas- 
ter of his destiny. Factories have withdrawn from the 
retailers balliwick as completely as the Czechs withdrew 
from what Herr Hitler claimed as his own. But, as 
pointed out Sept. 17, this withdrawal by factories placed 
upon the dealer the responsibility for ruling his own 
roost upon which the factory had enthroned him as king. 


With dealers from one end of the nation to the other 
now crying for new cars our sadness returns. “Wild 
trading” has not diminished. The same tactic of over- 
allowance which for so many years has been attributed 
to factory pressure is rampant. Losses for winter and 
spring and next summer’s cleanup period are now in the 
making, whereas reserves against next year’s weak spots 
1 should now be building up. Is this stupidity, malice or a 
mistaken idea of what constitutes the easiest way to beat 
a competitor? 

Our advice to dealers in their present favorable position 
is this: Do not hesitate to relinquish to your competitor 
any deal in which your judgment warns you that the over- 
allowance needed to consumate the sale would be in excess 
a of the net profit such a deal could possibly yield. In this 
way you do not beat your competitor to a sale, but you 
yield to him his losses. In both cases he beats himself. 

Dealers have asked for freedom and it has been granted. 
They have asked for protection from other dealers and it 
has been granted. But no factory can provide protection 
for any dealer who needs protection from himself. Fac- 
tories have turned the wringer over to the dealer and it is 
the dealers own responsibility to tighten his own brasier. 


myn: 


[Wise Wisconsin 


AY we extend our congratulations to the Wisconsin 

Automotive Trades Assn. for what we consider its 
wise action in voting to “withdraw its withdrawal” from 
the National Automobile Dealers Assn., at its meeting at 
Wausau, Wis., this week. To its president, Frank Apple- 
gate, we feel that much credit must go for his plea to give 
the new officers of NADA a chance “to show what they 
can do.” In this, Applegate reflects the spirit which pre- 


vailed among all directors at the end of the recent special | 
meeting in Detroit. It is only in this spirit that NADA) 


and its affiliated associations can move forward in the 


interest of dealers as a whole. 


“—a word in 
f ise oe 


By GEORGE M. SLOCUM 





I do not recall a 
RESPON- time in my experi- 
SIBILITY! ence when the auto- 

motive industry was 
carrying such a colossal re- 


OUR 


sponsibility as it is today. It is 
becoming increasingly apparent 
that the return of prosperity and 
the solution of the unemploy- 
ment problem depends pretty 
largely on how many motor ve- 
hicles are made and sold during 
the coming six months. I think 
it might be well for each of us, 
whether we be suppliers, manu- 
facturers, laborers or dealers, to 
give some serious thought to 
this responsibility. i 


AS I SEE IT, the economic 
picture in this United States 
is set at almost a hair-trigger 
pitch. The slightest move, one 
way or another, will start 
things off. Sloan’s statement 
about restoring the 10 percent 
pay cut of last February to the 
white collar class in General 
Motors and the rehiring of 
35,000 men, sent the value of 
all stocks up a billion dollars 
in a single day. Who could 
possibly estimate the business 
which was created from this 
single statement by the head 
of one great corporation? Even 
my barber told me his busi- 
ness picked up immediately! 

4 * 


BUT THIS IS what I refer to 
as the great responsibility which 
weighs on the major manufac- 
turers in this automotive in- 
dustry. So many countless dif- 
ferent lines of human endeavor 
depend directly on this industry 
of ours that its leaders simply 
must accept the responsibility 
which goes with this leader- 
ship. Every move from here on 
in must be carefully studied or 
we may be held accountable for 
pitching this entire country 
into another depression. I refer 
to an orderly production of this 
year’s models, with the hope 
that we can keep production a 
trifle under rather than a trifle 
over the market absorption pos- 
sibility, and thus avoid the 
abrupt lay-off of labor. 


THEN THERE is just as 
heavy a responsibility resting 
on the shoulders of every man 
who sells automobiles. As our 
William Callahan has so well 
pointed out recently in the 
editorial columns of Automo- 
tive News—the dealers have 
been given new privileges 
(many of which they have 
been demanding from the 
manufacturer for years) but 
with them goes a _ responsi- 
bility which they cannot dodge. 
If the automobile dealers do 
not take full advantage of the 
fine products the manufac- 
turers have given them this 
year, the eager market wait- 
ing to be satisfied, and con- 
duct their business with a safe 
margin of profit and along 
sound merchandising lines, 
they will have no one to 
blame but themselves. 

* “ ae 

ANY DEALER guilty of wild 
trading in the fine market that 
is opening up with the new cars 
this fall ought to be taken out 
by his contemporaries and given 
a good coat of tar and feathers. 

Any man who will be guilty of 
spoiling the fine prospects for 
every dealer in this country to 
make up the losses of 1938 in 
the selling year of 1939 is not 
worthy of the name “automo- 
bile dealer” or the franchise 
which the factory gives him. 

*” * *” 


I THINK, perhaps, the great- 
est service Automotive News 
could render this year would 
be to act as a confidential 
clearing house to investigate 
charges of price-cutting or 
wild-trading, and if proven, 
insist on black-listing the 
guilty dealer. Maybe that is 
our responsibility!—G. M. S. 
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In This Corner-- 


‘There is a 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence 
will be observed upon request. 


Incorrect 

I quote in part from Automo- 
tive News of Oct. 1, 1938, “A 
Word In Edgewise,” by G. M. 
Slocum, 

“The one cloud on an other- 
wise clear horizon, with the 
European war scare out of the 
way, is labor trouble in our own 
country. In the Detroit area, 
minor labor difficulties which 
often tie up an entire plant are 
so common that they are almost 
of daily occurrence. Why, when 
men have been out of work for 
months and when the majority 
of them have lived on the wel- 
fare, they will agitate a labor 
disturbance which throws them 
out of work again, is beyond 
me. If someone can find the so- 
lution to this problem, then in 
my humble opinion we are 
headed straight for new heights 
of prosperity in this country.” 

There is a solution, if and 
when we correct our whole 
economic system. No one in par- 
ticular is to blame, only our 
national government in that they 
have automatically let things 
develop contrary to the best in- 
terest of the country as a whole. 


We have and are now trying to 
carry on our economic system 
contrary to what it should be; 
people are pitted against one an- 
other instead of co-operating 
with one another. This is the 
outgrowth of the development of 
our country over a period of 
years, and if some one or—it 
should be our national govern- 
ment—does not correct it we 
will have these differences con- 
tinually. 


The differences between capi- 
tal and labor #& a lot deeper than 
it appears on the face of things; 
it is due to our economic sys- 
tem being out of adjustment. 
This has appeared a number of 
times, in a panic, hard times, 
depressions and now a reces- 
sion, and the next will be a 
collapse. This can be prevented 
if we will only put people in 
charge who can see the situa- 
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Solution . .° 





tion as a whole instead of only 
one side. 

The production side of our 
system has been solved, but the 
distribution has not. This will 
entail a lot of studying and plan- 
ning, and I think our present 
administration at Washington 
has shown quite a few things 
that are wrong with our system 
but still we do not correct. They 
have carried on the best they 
could under the circumstances, 
but they do not see the solution 
as yet. 

So the solution lies in the 
correction of our whole economic 
system and, until we do correct 
we will have people pitted 
against one another instead of 
co-operation. Labor believes 
strikes are the solution; capital 
believes that they are doing 
right by opposing labor, keeping 
them at a very low wage. I say 
neither one is right.—G. W. Tim- 
mons, South Bend, Ind. 


Show Dates 


Nov. 11-18—New York. National Auto- 
mobile Show, Grand Central Palace. 
Nov. 11-17—New York. National Mo- 
oer ss Show, Port of Authority 


Nov. 3- 5—Cincinnati Open House. 

— 5-38—Sareiore, ean 
° ashington, D. C. 

Nov. 11-19—Pittsburch 

Nov. 11-19—Detroit 

Nov. 11-19—San Francisco 

Nov. 12-18—Columbus, 0O. 

Nov. 12-19—Boston 

Nov. 12-19—Buffalo 

Nov. 12-19—Chicago 

Nov. 12-19—Milwaukee 

Nov. ae ees 

Nov. 12-19—Philadelphia 

Nov. 12-20—Los Angeles 

- 13-19—St. Louis 

. 14-19—Syracuse, N. Y. 

. 14-19—Des Moines, Ia. 

-14-19—Elmira, N. Y¥* 

.14-19—New Haven, Conn. 

Nov. 15-20—Omaha 

. 19-25—Indianapolis 

. 19-26—Baltimore 

. 19-26—Montreal 

. 19-26—Rochester, N. Y. 

Nov. 23-Dec. 4—Brooklyn. 

. 26Dec. 3—Newark 

. 26-Dec. 3—Toronto 

Nov. 26-Dec. 3—Kansas City. 

Dec. 3- 5—New Orleans 

Dec. 5-10—Denver 

Jan. 2 7—Grand Rapids, Mich. 

Jan. 9-15—Seattle 

*Tentative. 
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PA. Dealers Assn. Seeks End to Finance Pack’ 


Asks Dealers, Companies 
To Co-operate in Program 





Special to Automotive News 

HARRISBURG, Pa. — (UTPS) 
—In a bulletin to all new car 
dealers in Pennsylvania, Claud S. 
Klugh, manager of the Pennsyl- 
vania Automotive Assn.,_ this 
week asked dealers if they are 
jn accord with a program to 
eliminate evil practices in the 
industry. 

Replies to the questionnaire 
received up to this time indicate 
an overwhelming desire on the 
part of dealers to have the PAA 
follow through on this program, 
it was reported to Automotive 
News this week by Klugh. 

Klugh explained that prior to 
the 18th annual convention of 
the association, Past President E. 
L. Turner appointed a resolu- 
tions committee which consid- 
ered the advisability of present- 
ing a resolution on “Time Sales 
Financing.” The committee in- 
stead decided to hold an open 
forum at the convention, at 
which time some of the evils 
could be discussed. It was then 
decided that the matter should 
have the consideration of the 
board of directors, and a commit- 
tee was appointed to meet with 
representatives of finance com- 
panies doing business in the 
state. 

A meeting was held in Harris- 
burg on Sept. 8, and a sub-com- 
mittee appointed to develop a 
program. The sub-committee met 
Sept. 30 in Philadelphia, and it 
was decided to send a letter to 
all new car dealers in Pennsyl- 
vania, regardless of membership 
in the PAA, and ascertain their 
views. 


“The committee feels that the 
‘pack,’ as it is understood by 
the trade, should be outlawed 
by voluntary co-operation be- 
tween finance companies and 
automobile dealers,” Klugh said. 
“By ‘packs’ the committee does 
not refer to an honest differential 
in rates, but the adding of $50, 
$75 and oftimes $100 or more 
to the delivered price of the car. 
For example, it is a common 
trade practice, as you know, for 
a dealer to allow a customer $25 
more for his used car than his 
competitor will allow, and then 
retain the same margin of profit 
as the competitive dealer, by 
adding the so-called over-allow- 
ance to the finance charge. 

“This practice oftimes secures 
the deal, but leads to other 
Practices that are doing much 
to undermine the good name of 
the business. It is toward such 
abuses that PAA is directing its 
attention. 


NADA Warns 
Against Fall 
Wild Trading 


DETROIT.—Warning to 
dealers all over the country 
against careless and wild trad- 
ing in used cars during the next 
several weeks when new models 
are to be introduced appears in 
the October issue of the National 
Automobile Dealers Assn. Bul- 
letin as a result of its current 
findings on the total supply of 
used vehicles now on hand. 
am Highlights of the editorial fol- 








“Although there is already a 
steady demand for new models 
by replacement and ‘style’, or 
yearly buyers, there is at present 
a supply of used cars on hand 
that represents 44 days. It also 
is evident that the present care- 
less trading in used cars will de- 
moralize the entire automobile 
market unless all dealers pro- 
ceed cautiously and assure them- 
selves of an immediate outlet for 
used cars taken in trade on a 
basis of fair profit in each trans- 
action.” 


“The committee went on rec- 
ord as being definitely opposed 
to licensing or regulation, except 
as a last expedient, and felt that 
this problem which confronts us 
should be solved by co-operation 
of finance companies and the 
automobile dealers. We have ad- 
dressed a communication to 
ranking executives of finance 
companies doing business in the 
state, to ascertain their attitude 
on supporting a porgram handled 
by Better Business Bureaus in 
this state, for the purpose of 
eliminating the evils of time 
sales financing particularly as 
they refer to ‘packs’ and mis- 
leading and unfair advertising. 

“We already have the assur- 
ance of representatives of fi- 
nance companies on our sub- 
committee that they will sup- 
port such a program. Discussion 











5% WWCREASE IN CUSTOMER LABS? 


PORTRAITS of H. J. Klingler and C. P. Simpson provided the center- 
piece of the stage when the 1939 Pontiacs were introduced to dealers 
of the Memphis zone. When the portraits were divided, a 1939 Deluxe 
Six Pontiac was brought into view on the turntable. 


of this subject with leading offi- 
cials of the majority of vehicle 
manufacturers indicates they will 


committee 





automobile dealers in a straight 


welcome an opportunity to co- | jacket. The committee believes in| 
operate with us. However, we | the principle of competition on; 
are also addressing a communi- | rates. We explain this position 

merely to set at rest certain 
that their replies will be in the} rumors that have emanated 
from a misunderstanding of our 


cation to them, and feel sure 


affirmative. 
“The program proposed by the motives.” 


is not designed to 
place either finance companies or 











Highway Safety 
Put on Par with 
Fire Prevention 





PORTLAND, Me.—“Traffic ac- 
cident prevention is as directly 
a responsibility of state and lo- 
cal government as is fire pre- 
vention, and is as measurable in 
the efficiency of preventive 
measures,” Norman Damon, di- 
rector, Automotive Safety Foun- 
dation, told the 11th annual 
Maine State Safety Conference, 
Friday. “It is as practical as in- 
dustrial accident prevention and 
as justifiable as health conser- 
vation,” he asserted. 

“Our concern, and that of all 

national organizations is to ef- 
‘fectively translate our national 
interest into effective state and 
local action,” Damon said. “In 
general terms the formula is ex- 
pressed in the seven-point 
standard highway safety pro- 
gram for states. 


ONLY 2c APIECE 


0 sell the 1939 models 
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@ Rich people for next to nothing — FORTUNE’s 


l-car, 2-car, 3-car families. And more than half 


FORTUNE’s 130,000 subscribers plan to buy new 


models in 1939%*. 


That’s 2¢ per known new car 


buyer next year. Is that too expensive for you? 


Fortune means Business 


TIME & LIFE BUILDING » ROCKEFELLER CENTER » NEW YORK CITY 


* Send for the survey th; 


t shows what cars 63.000 FORTUNE subscribers are considering for 1939. 
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and this 
technique provides Monarch lathes 
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—more $ $$ 
for Dealers! 





Instructed on 1939 Models 





DETROIT. — Simultaneously 
with introduction of 1939 mode's 
this week, Chevrolet announced 
completion of its training schools 





Quaint Quirks 
That Build 
Business 


The Hoskins-Beatty Motor Co. 
(Oldsmobile), Denver, recently 
featured a sale of used cars that 
brought results. The firm grouped 
its stock of slightly used Olds- 
mobiles—all cars were one- 
owner cars. They were originally 
purchased from the firm, and the 
company knew all about the 
cars as they had all been serv- 
iced in the firm’s service depart- 
ment during the time they were 
in the original owner’s hands. 

ok * Bo 


Nine Omaha new car dealers 
have banded together in a co- 
operative used car merchandising 
enterprise to advertise especially 
clean used cars under the head, 
“The Cream of the Used Car 
Market Omaha’s Star 
Values!” Co-operating are Dewey 
Chevrolet Co., Miller-Knuth 
Chevrolet Co., Maxon - Mitchell, 
Inc., Sample-Hart, Lied Motor 
Inc., Andrew Murphy & Son, 
Co., Brandes-Campbell, Omaha 
Motor Co. and Kruse - Wistedt 
Motors. 





* * * 


The Maxon-Mitchell Motor Co., 
Omaha, has found it helpful in 
moving used cars to give its own 
name the feature position in all 
ewspaper and poster adver- 





LATHE BEDS 


FLAME HARDENED... 





Mass production, typified by 
Motor City operations, makes 
unusual demands on machine 
tools. Manufacturing equipment 
is always on the spot. Machine 
tools must operate without falter- 
ing, must maintain great ac- 
curacy. These requirements de- 
mand great strength and rigidity 
in machine foundations, plus in- 
creased resistance to wear and 
continued resistance to fatigue. 
How this has been met by im- 
portant manufacturers makes in- 
teresting reading. 

Recently The Monarch Machine 
Tool Co., developed an entirely 
new method of making beds for 
its heavy-duty precision lathes. 
The single-piece bed is cast in a 
special Nickel alloy iron material 
possessing great strength and 
rigidity. After painstaking pre- 
cision machining operations, the 
top ways are made almost glass- 
hard by a new process of flame 
hardening. This hardening by an 
oxy-acetylene torch 
by immediate quenching. Com- 
bining high-grade Nickel cast iron 
new flame hardening 


with qualities 
vital in mod- 
ing. 
THE 
INTERNATIONAL 
NICKEL COMPANY 


is followed} 


ern manufactur-| 





INC. New York, N.Y. | 


for the company’s entire dealer 
service organization. 


Chevrolet’s service and me- 
chanical department, comprising 
a staff of 99 men under Ed 
Hedner, started this year’s train- 
ing school in September when 
product representatives from the 
company’s nine regions were 
called to Detroit to attend the 
New Product School. 


The representatives saw the 
entire process of new car manu- 
facture, following the process 
from the raw materials through 
the manufacture of small un:ts, 
their assembly into  sub-units, 
and finally, into the finished cars 
and trucks. They were intro- 
duced to the special equipment 
required for servicing of the new 
product, and learned, by actual 
performance, every service op- 
eration on the list. 


Their mastery of the subject 
was tested by practical work as 
well as by oral and written ex- 
aminations, after which they 
were certified as equipped to in- 
struct the rest of the organiza- 
tion. 


Their first assignment was to 
assist the engineers and Central 
Office service and mechanical 
men in giving to the service 
personnel from all 45 of the 
company’s zones a course of 
training like that which they 
themselves had just completed. 
This too was done at Detroit and 
Flint. 

When that phase of the pro- 
gram was concluded, and the 
trained men had returned to the 
field, Chevrolet had a sufficient 
army of service and mechanical 
men, thoroughly versed in the 
new product, to extend the 
schooting to the service and me- 
chanical personnel of the entire 
dealer organization. 

Schools were scheduled in 
strategic points throughout the 
territory, and dealer service 
personnel were instructed, the 
task being finished just before 
the new car announcement. The 
final stage of the service train- 
ing program was carried out 
within a period of a few days, 
concluding just before the new 
car announcement. 

New Product schooling is only 
one phase of service education 
work as conducted by Chevrolet. 
There is also a year-round pro- 
gram, covering the entire dealer 
field, designed to provide the 
means and the incentive for the 
development, by service man- 
agers and mechanics, of greater 
expertness in their work. There 
is a system assuring recognition 
for those who qualify, the entire 
set-up being designed to work 
toward one end, that of greater 
owner satisfaction. 

This section of the company’s 
service program involved some 
2,500 meetings in 1938, and will 
be further enlarged in 1939. 


‘Fair Sales Act’ 
Repeal Delayed 


TRENTON, N. J.—Because of 
agreement among legislative 
leaders to postpone action on 
all controversial issues until 
after the November election, 
efforts to repeal the so-called 
“Fair Sales Act” failed to ma- 
terialize at a session of the state 
legis'ature here Oct. 17. 








are prepared to support a re- 
pealer when the legislature re- 


Sales Through Sewice 


tes 39 Service Training School 


LORD I. BOTTOM, iron torso of 
a man, has been getting up and 
down for the equivalent of 250,000 
miles in the engineering department 
at Hudson. He’s been testing the 
resiliency of a new cushioning de- 
velopment, which’ll be introduced 
on the 1939 Hudsons. 








—more $$$ 


for Dealers! 











Develop Motoring Service, 


Marshall Advises Dealers 





PONTIAC. — Motorists who 
buy a new car every year aver- 
age about 20,000 miles of driv- 
ing annually, whereas the four 
or five-year trader doesn’t aver- 
age more than 8,000 miles a 


year, according to L. K. Mar- 
shall, Pontiac Motor service 
manager. 


“The man who drives only a 
few thousand miles a year is in- 
clined to keep his car longer 
than the owner who piles up a 
heavy mileage the first year,” 
says Marshall. “In the majority 
of cases, it is a question of car 
mileage rather than car age 
that determines who is the car 
buyer today. 

“Although the automobile in- 
dustry doubtless will continue 
to sell its three, four or five 
million cars a year during 
normal years, a large percent- 
age of the business increase of 
the future is going to depend 
upon how much more we can 
get owners to use their cars— 
how much additional mileage 
they will drive each year. 


“That puts an ever increasing 
responsibility upon car manu- 
facturers, dealers, tire, oil and 
equipment manufacturers alike 


—a _ responsibility to develop 


Let’s Run a Contest 





As was stated in the previ- 
ous week’s article, the cash 
contest can be readily set up 
by the dealer with a minimum 
amount of effort. 

STOCK MARKET CONTEST— 
—For this contest each man is 
listed on the blackboard in the 
dealership and given a par rat- 
ing. A quota is established for 
each man and the percentage of 
quota obtained determines his 
market value on the exchange. 

For instance, supposing each 
man were given a par rating of 
$10 and the contest were to run 
for two months, his quota being 
arbitrarily set at ten used cars 
or five new cars. At the end of 
the first week, if the salesman 
fails to obtain any sales, his 
stock drops 12% per cent on the 
market and his rating is 875. If 
by the end of the second week 
he sells three cars, which is one 
car over his quota for the first 
two weeks, his stock market 
value rises 12% per cent, giving 
him a stock rating of 1125. Stock 
is not redeemable until the end 
of the contest. 

Thus, if the salesman fails to 
make quota at the close of the 
campaign (this quota having 
been reasonably set), and his 
market value is below par, he is 
not entitled to a cash prize 
award. The salesman who makes 
quota or exceeds it is entitled 
to cash prize equal to his mar- 
ket quotation. This is a highly 
interesting campaign and needs 
no other promotional material 
besides a convenient blackboard 
or wall chart. 

If the dealer wishes to inject 
additional interest in the cam- 
paign, he may permit the sale of 
salesman’s .own stock. For in- 
stance, where another salesman 
or employee in the dealership 
feels a contestant has a good 
chance to make par or better, 
they can buy the salesman’s 


|stock in himself at the market 


Some legislators indicated they | en 
is prize 


They of course receive 


when it is won. 
HORSE RACE CAMPAIGN— 


convenes Nov. 21, while other op- | This is another cash campaign 
ponents of the measure wish to|that has been used successfully. 
defer attempted repeal until next | Each salesman will represent a|is written, the card is placed in 


year. 


The name of each horse will be 
posted on a wall chart or bill- 
board. Individual sales of new 
or used cars will advance the 
salesman proportionately along 
the course, and at any time dur- 
ing the race the exact positions 
of participating salesmen can be 
determined. 

At the close of the contest 
there can be a pot for win, place 
or show. This would pay off the 
three highest salesmen in a 
dealership. The size of a pot 
would be determined of course 
by the total number of sales 
obtained during the contest. 

For instance, the dealer could 
put in $4 for each new car and 
$2.50 for each used car sold dur- 
ing the campaign. 

A dealer may, if he wishes, 
add to the general enthusiasm 
of such a campaign by permit- 
ting all other non-selling em- 
ployees to bet on a pari-mutual 
basis. For instance, there may 
be odds of two to one on a par- 
ticular salesman that he will not 
take first place. Quite naturally 
people holding bets on certain 
salesmen will do everything in 
their power to enable that sales- 
man to win, like securing new 
prospects. 

The above two campaigns may 
be used for parts and service 
sales by varying the basis of 
awards. 

In next week’s issue Automo- 
tive News wll discuss contests 
where trips are the incentive. 


Checkup Plan 


Aids Service 


SAN ANTONIO.—The Milam 
Chevrolet Co. here uses a con- 
venient plan for checking up on 
jobs promised by the service de- 
partment for a certain time. On 
the wall, adjacent to the office of 
the service foreman, is a rack 
similar to those used for hold- 
ing time cards. 

This rack is divided up into 
sections, each section represent- 
ing an hour for the time the 
department is open. When a job 


' thoroughbred entered in the race.! the rack under that division. 


motoring service. And by motor- 
ing service I mean the added 
usage that owners give their 
ears by driving them more and 
more. That is a_ responsibility, 
it seems to me, for which the 
petroleum, rubber and equip- 
ment industries are particularly 
well qualified to assist our car 
production companies. 


“Already all of these in- 
dustries have co-operated mar- 
velously well with the result 
that America, with a passenger 
ear for practically every family 
and a truck for almost every 
business, has become a nation on 
wheels. 


“It can be said quite truth- 
fully, I believe,” continued Mar- 
shall, “that the combined in- 
dustrial and engineering re- 
search of the tire, oil and car 
makers and their associates has 
been the father of our Twentieth 
Century American standard of 
living. And now the next great 
step’ that they can take to 
further extend this standard of 
living is to influence the car 
owner to drive his car more 
miles per year. 

“No group of industries is 
any more able to promote an 
idea through the extensive use 
of its sales, advertising and pro- 
motional facilities. The most 
logical thing to do, it seems to 
me, is to show the motoring 
public how desirable it is to 
drive more. And I don’t know of 
a better way to get this idea 
started than under the heading 
of a great ‘Let’s Take the Car’ 
movement. 

“The country again is looking 
to the automotive group of in- 
dustries for leadership. That has 
become a habit every time there 
is a business recession. Every- 
one knows that sales mean jobs, 
and the most effective method 
known to increase sales and 
multiply jobs is to increase the 
consumption of goods. 


“Tire and oil companies 
through their far-flung chains of 
service stations are in an ex- 
cellent position to encourage the 
further consumption of gas, oil 
and tires and therefore of auto- 
mobiles by promoting this idea 
of ‘Let’s Take the Car.’ Car 
dealers, also, can do their part. 

“From the standpoint of the 
car owner it is good business to 
take the car and drive more, 
because car depreciation due to 
car age goes on just the same. 
As Charles F. Kettering, head of 
General Motors Research Labo- 
ratories has often said, a brand 
new $2,000 car could have been 
put into an air-tight glass case 
20 years ago but today it would 


bring little more than junk 
price.” 

Chris Sinsabaugh’s sparkling 
“Sparks” column is read by the 


“‘wide-awake” in the industry. 


DELTA 


sete ee 


Manufacturer of 


a 


SOCKETS « PLUGS 
CONNECTORS 


Competent Enginecring 
Consistent Prices and 
Reliable Deliveries 


DELTA ELECTRIC COMPANY 
Dept. 900, Marion, Ind. 
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Show 


Starting gun for N. Y. Auto 
Show will be fired at luncheon 
in the Advertising Club of New 
York on Nov. 10, day before 
show’s opening. Lowell Thomas, 
prez of club, will m. c. and fol- 
lowing will speak: 

Gen. Hugh S. Johnson and 
Alfred Reeves, general manager 
of AMA. Heading committee ar- 
ranging program is Lee J. East- 
man, prez of Packard Motor Co. 
of N. Y., aided by Arthur L. 
Newton, head of Glidden Buick 
Corp.; William Elliott, Packard 
of N. Y., and Harry G. Bragg, 
general manager of Automobile 
Merchants Assn. of N. Y. 


Aide 

Carroll E. Johnson has been 
appointed assistant admanager 
of International Harvester Co., 
succeeding A. 
C. Seyfarth, 
who was pro- 
moted to ad 
manager 
recently. 

Johnson 
joined the ad- 
vertising de- 
partment in 
May, 1903, after 
several years of 
retail selling ex- 
perience. His 
first job was in 
charge of direct-mail and house 
organ distribution. 

In 1909 he joined the copy 
department and wrote general 
copy until July, 1915, when he 
was made copy chief. 

When Johnson became copy 
chief, around 1,000,000 pieces of 
direct-mail copy were mailed out 
each year. Now an average of 
5,000,000 pieces is mailed from 
Chicago annually. 





C. E. Johnson 


Prints 


Newspapers will carry major 
portion of Oldsmobile’s 1939- 
model advertising, according to 
Admanager V. 
C. Havens. 

Company has 
also booked 
compre - 
hensive ad 
schedules in key 
weekly and 
monthly mags, 
he said. 

Present plans 
call for 1939- 
model year ad- 
vertising in 
about 3,300 U. 
| S. newspapers, which approxi- 
| mates the schedules used during 
the 1938-model year. 





ee Havens 


Campaign 


Standard Oil Co. (Indiana) 
will break its 1938 fall and win- 
ter advertising campaign for 
Iso-Vis motor oil built on theme 
of the fall elections in news- 
Papers Oct. 27, and will con- 
tinue the drive through No- 
vember, according to Wesley I. 
Nunn, admanager. 

Campaign scheduled in daily 
and weekly newspapers, afford- 
ing full coverage in 13 middle- 
west states, and will also make 
use of a curb sign and a unique 
8asoline pump sticker for dis- 
Playing a can of Iso-Vis at 23,- 
000 Standard dealer stations. 

Will break fall and winter 
advertising campaign for Red 
Crown gasoline later, Nunn said. 


Named | 

Joe Foley appointed by Ad-| 
rector S. J. Case as assistant 
admanager of Graham-Paige 
otors. 
_ Foley, who rejoined Graham | 
in 1931 after two years with | 
Durant, has been in charge of | 
dealer contacts and purchas- 
ing. Previously spent two years 
in sales department as assist- 
ant to A. I. Philp. 
New post will 


give Foley 





th Dimension 


The News of Automotive Advertising 
By Pete Wemhoff 


charge of considerable share of 
promotion on Graham - Bradley 
tractor, and media contacts for 
both tractor and passenger car. 


Switch 


Aitkin-Kynett agency, Phila- 
delphia, is appointed ad agents 
for Wolverine - Empire Refining 
Co. (Wolf’s Head, Penn Empire 
Oils). 

Agency recently resigned from 
account of Hyvis Oils, Inc., to 
take over new setup. 


Femmes 


Survey, conducted by House- 
hold Magazine among car 
dealers in towns under 10,000- 
pop, shows women’s influence 
in the purchase of cars as 
follows: 


“All important, “12.7 percent; 
“very important,” 80 percent; 






“slightly important,” 6.9 per- 
cent, and “not important,” 3 
percent, 


Novel 


Newest wrinkle in automotive | 
merchandising was staged re- 
cently by Earle C. Anthony, Inc., 
Packard distrib in California. 

Lined up shortwave broadcast 
over KFI-KECA, Los Angeles, 
under tag of “Let’s Take a Ride.” 
Selected random visitors’ to 
showrooms and took ’em for ride 
through downtown Los Angeles, 
first in a 1908 Packard and then 
in the 1939 models. Passengers 
gave impressions of the drive 
via shortwave hookup. 

Following ride, passengers 
were returned to Packard 
showroom and given 10 sec- 
onds to give their impresh of 
the car, good or bad. For win- 
ning answer, gave $5 prize. 


Program originated by Colin 
Reynolds, admanager of distrib, 
and Jimmy Vandiveer, station’s 
special features man. During 10- 
days of special broadcasts, com- 
pany reports showrooms were 
swamped and net sales totaled 
23 with 153 hot prospects ob- 
tained. 





MAKING READY for the switch of passengers from the 1908 Packard 
to the 1938 model during a novel KFI-KECA shortwave broadcast, in 
which participants were selected from showrooms of Earle C. Anthony, 
Inc., California Packard distributor, and given a ride in both cars through 
heart of Los Angeles. Passengers gave their impressions over the air as 


they traveled along. 


Contract Is Awarded 
For Safety Equipment 


CHARLESTON, S. C.—Cam- 
eron & Barkley Co., automotive 
jobbers representing the Bear 
Mfg. Co., has been awarded the 
contract for safety test equip- 
ment, according to the South 
Carolina state highway depart- 
ment. 

The contract calls for five 


Bear Universal brake testers, 
five Bear automatic alignment 
testers, five Bear headlamp test- 
ers, all of which are to be used 
in the highway department’s pro- 
gram of county-to-county safety 
inspection. 


A feature story, spotlighting the 
successful operations of an outstand- 
ing truck dealer, appears in every 
issue of the truc of 
Automotive News. 


section 








YOUR 1939 SEASON 


Here is where your success will really be made—in these fifteen big 
city markets. And here is where The New Yorker can importantly 
help. The Automobile Show Issue of The New Yorker will be current 
news in these big cities during their Automobile Shows. Be sure you 


are “in’’. There is still time. Two-color and black and white forms 


close October 31st. 


It has become a tradition in the automobile industry to announce 
new models in The New Yorker coincident with the NEW YORK 
SHOW and to vigorously promote them to the first people—first. 
New Yorker readers are the ones who start the wheels going—the ones 
who start the big buying trend to this or that car. They buy more 


cars—turn them over faster—and their ownership counts for more. 


STARTS HERE! 


Y 


Here are the 
15 Shows: 


New York City 
PHILADELPHIA 
PITTSBURGH 

San FRANCISCO 
BUFFALO 


Co.tumBus, O. 
Los ANGELES 
Evmira, N. Y. 


Boston 

DETROIT 

CHICAGO 
MINNEAPOLIS 
MILWAUKEE 

Str. Louts 

New Haven, Conn. 


The November 12th issue 


of the New 
be current news during 


Yorker will 


ALL these 15 shows. 





Immediate and important impact on this national coast to coast market at the very outset of 


the selling season is not only important—it’s imperative! 





Sure, We Cover Chemung County 


Our circulation in Chemung County, N. Y., is exactly 87 
copies weekly. That’s important coverage. For these 87 fami- 
lies are going to have a lot to say about the initial success of 


your new 1939 models when they see them at the Elmira 
Automobile Show on November 14th. They’re the top flight 
of Elmira and Chemung business men, their wives, their 
youngsters. They’re the pace-setters for Chemung County, 


as are New Yorker readers in 


their respective communities. 





THE 


NEW YORKER 


No. 25 WEST 


45kD STREET 


NEW YORK, N. Y. 


SELLS THE PEOPLE OTHER PEOPLE COPY 
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New CHEVROLET 1939 
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EATURE upon feature —improvement 

after improvement—refinement added to 
refinement ...and again Chevrolet’s the Choice. 

For 1939, Chevrolet assuredly will be the 
choice of the public—just as, by overwhelm- 
ing registrations, it was the nation’s choice 
for 1938. 

For beauty and performance and comfort— 
for safety and ease of handling—for all these 
qualities developed to new highs, in combina- 
tion with low first-cost and lasting economy 
of operation .. . your choice will be the 1939 
Chevrolet. 

To the motoring public, the‘new 1939 Chev- 
rolets offer rewards, in increased values and 
improved quality, in return for the popular 
support that made Chevrolet the national 
leader in 1938 registrations. 

To its dealers everywhere, the new 1939 
Chevrolet offers once again opportunity to 
win success on the merits of their merchandise 
—and to repeat with increased confidence 
their own favorite slogan—“‘When you have 
the Chevrolet franchise you have friends.” 

CHEVROLET MOTOR DIVISION 


General Motors Sales Corporation 


DETROIT, MICHIGAN 


| | “Observation Car’ 
Visibility 


Chevrolet's wider windshield and large 
squared windows give super-safe visibility 


all around. 
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New 1939 
CHEVROLET TRUCKS 


The greatest line of low- 








priced trucks ever 


offered, including | 
NEW A 
CHEVROLET-BUILT Ma 
CAB-OVER-ENGINE | 

MODELS 





HEVROLET has released the greatest truck 






news of the year—the most complete and 






advanced line of low-priced trucks in the history 






of modern truck transportation! Included are 






new Cab-Over-Engine models, entirely designed 






and entirely built by Chevrolet, that offer amaz- 






ing new double savings . . . the combination of 






extra big load space and unexcelled Chevrolet 






operating economy. Whatever the truck require- 






ments—in style, size or body type—Chevrolet 






dealers can now offer a 1939 Chevrolet truck that 






will haul the load or deliver the goods with out- 






standing economy. 






Chevrolet’s new wide range of trucks —45 






models, eight wheelbase lengths—means more 






sales and more profits. Once again, Chevrolet 






has added new and greater opportunity to 






the Chevrolet franchise. 






CHEVROLET MOTOR DIVISION 
General Motors Sules Corporation 


DETROIT, MICHIGAN 
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THERMOSTAT 


Helped 
CURE 


LUBRICATING 
TROUBLES 


ith the development 
of the Sylphon Auto- 
motive Thermostat to 
| control engine tem- 
\ peratures, came the 
iF tight fits in pistons 
that not only cured 
“oil pumping,” but 
permitted higher oil 
pressures and more 
efficient engine 
lubrication. 










The motoring public 
owes much of its plea- 
sure and comfort to 
the few ounces of fab- 
ricated metal that is 
the Sylphon Thermo- 
stat. . . an essential 
control device in the 
modern, efficient, 


economical engine. 


THE FULTON SYLPHON 
ee eee 
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Progress Is Stressed by Metal Congress 


Speedier ( Output 
Materials, Aim 
Of Metallurgists 


By J. Edward Schipper 
Member of SAE 


DETROIT.—Entirely new de- 
velopments of importance to 
the automotive were disclosed at 
the show of the National Metal 
Congress held here Oct. 17 to 21. 
There were 256 exhibits covering 
nearly 90,000 square feet of 
floor space in Detroit’s Conven- 
tion Hall. 

The new developments are 
particularly interesting from the 
standpoint of increased rapidity 
in handling materials as well as 
in the new alloys themselves. 

The National Metal Congress is 
held under the auspices of the 
American Society for Metals in 
cooperation with the American 
Institute of Mining and Metal- 
lurgical Engineers, American 
Welding Society and the Wire 
Assn. All of these organizations 
have held comprehensive tech- 
nical meetings during the course 
of the week. 

New Sheets Shown 

From the automotive stand- 
point, new materials and new 
methods of handling drew the 
attention of engineers and pro- 
duction men _ throughout the 
week. New sheet steels of ex- 
treme width with sufficient duc- 
tility to meet the needs of new 
sheet metal design were shown. 
Advances made in heat treating 
probably were the outstanding 
exhibits at the show. 

Automatic machines which 
actually reduced the time of op- 
eration from hours to a few 
seconds were on exhibition. Al- 
sO many varieties of stainless 
steel, tool steels and special al- 
loys for a wide variety of pur- 
poses bespoke the tremendous 
metallurgical advances’ which 
have been made and which per- 
mit the production of superior 
products from the standpoint of 
both performance and durability. 

One of the outstanding new 
features of interest is a method 
of automatically hardening gears 
in two seconds. This is a further 
development of the Tocco sur- 
face hardening process by elec- 
trical induction as developed by 
the Ohio Crankshaft Co. of 
Cleveland. This process has 
been used largely for selective 
surface hardening of such parts 
as camshafts, crankshafts, trans- 
mission gearshaft and other 
units requiring a hard exterior 
surface with a tough center. 

Method Is Speeded 

Another high speed process 
shown is a new method of rapid- 
ly copper-plating steel. This 
process developed by E. I. Du 
Pont de Nemours & Co., Inc., is 
claimed to be about four times 
as fast as present commercial 
practice. Since it deposits an 
extra heavy coating of copper 
.033 inch or more it is of partic- 
ular value in giving a more eco- 
nomical intermediate coat for 
chrome plating of bumpers and 
other automotive parts. 

Another new process is an 
automatic method of producing 
shielded or flux-coated arc weld 
metal rod. The device known as 

(Continued on Page 18, Col. 5) 











® Salesman! 


We can place an executive- 
type, one-call salesman in a pro- 
tected territory; preferably a 
man who has had high class 
service, security or subscription 
experience. 

LEADS FURNISHED 
MUST HAVE CAR 


State past experience, age, 
education, full particulars first 
Liberal commission. 


Automotive News 
DETROIT, MICH. 








AL SMITH, former brown derby governor of New York is greeted by 
Chrysler ocicials at the pre-show salon of the International Automobile 
Salon at Chrysler building, New York, Wednesday. Left to right are: B. E. 
Hutchinson, chairman Chrysler finance committee; Fred M. Zeder, vice- 


chairman of board; K. T. 
Foy, vice-president and William F. 


Keller, president; Former Gov. Smith; Byron C. 
Kenny. 





GENE TUNNEY, former heavyweight boxing champion (left) learned the 


finer points of the new Chrysler lines from J. E. 


Fields, Chrysler vice- 


president, at the pre-show salon at Chrysler Bldg., New York, Wednesday. 





HOSTESSES at Chrysler pre-show at the Chrysltr Bldg.. New York, Wed- 
nesday pinned a bouquet on L. G. Peed, vice-president of DeSoto div., 


Chrysler Corp. 


2,000 Visitors at Chrysler 
New York Pre-Show Salon 





NEW YORK.—Leaders in bus- 
iness, industry, finance and soci- 
ety were guests of the officers 
and directors of the Chrysler 
Corp. Wednesday at a reception 
and special preview of the corp- 
oration’s 1939 cars at the inter- 
national automobile salon in the 
Chrysler Building. 

Over 2,000 guests attended the 
reception which marked the 


formal introduction by _ the 
Chrysler Corp. of its 1939 Ply- 
mouth, Dodge, DeSoto and 


Chrysler motor cars. The special 
exhibit will be open to the pub- 
lic on Friday and will continue 
through automobile show week, 
it was announced. 

In addition to the new cars, 
guests at today’s preview saw 
the collection of Major Bowes 
trophies which occupies space on 
both floors of the _ elaborate 
showroom. Motion pictures, 
which are being run continously 
in the salon theatre, depicted im- 
portant engineering advance- 
ments and comfort features of 
the new ars. 

Twenty-seven models, in a 
variety of body types and colors, 
are being exhibited on the 20,- 
000 square feet of floor space 
which comprises the showroom. 
A special operating display of 
Airtemp air conditioning equip- 
ment and an exhibit of Chrysler 
marine engines are also being 
shown. 

An added attraction, for fem- 


|inine guests at the preview, was | 


a glimpse of some of the new 
feminine styles as presented by 


Bonwit-Teller. Four attractive 
young ladies, outfitted in the 
newest modes, posed for photo- 
graphs with the new cars and 
gave guests an opportunity to 
compare the new fashions in 
feminine apparel with the new 
motor car styling. 


Said to be one of the nation’s 
most modern automobile show- 
rooms, the Chrysler international 
salon was first opened to the 
public two years ago. It has 
such unique features as a re- 
volving showroom floor, one of 
the largest installations of in- 
visible glass in the country, un- 
usual lighting effects and esca- 
lators to carry visitors to and 
from the second floor. 





Automobile Freight Car Unload- 
ing Equipment 
Sutcliffe Storage Co., Inc. 
275 Needham Street 
Newton Upper Falls 
Massachusetts 


LICENSED BONDED 
ANNOUNCEMENT 


Our engineers have perfected 
a machine for raising the decks 
in freight cars. No power lines 
necessary. The machine is easy 
to handle and will raise the deck 
from the floor to the roof of the 
freight car in thirty seconds. 


PRICE OF MACHINE 
$38.50 


Plus Freight 


Send certified check or money 
order to above address and the 
machine will be delivered with- 
in thirty days. All machines Tully 
guaranteed. This offer for a lim- 
ited time only!!! 


SAVE TIME “ SAVE MONEY 





Exhibitors Get 
Reminder On 


Show Details 


NEW YORK.—The manage- 
ment of the National Automobile 
Show, which will be held in 
Grand Central Palace here, Nov, 
11-18, this week issued a re- 
minder to exhibitors that much 
time, trouble and considerable 
expense may be saved by a 
careful reading of the folder “In- 
formation for Exhibitors.” This 
folder has been supplied to com- 
panies which have been allotted 
space and more copies are avaii- 
able. 

For example, the reminder 
pointed out, batteries on show 
cars must be disconnected and 
the removal or replacement may 
be done only upon written or- 
der obtained from the superin- 
tendent of installation, whose 
office will be on the third floor 
of the Palace. It should be borne 
in mind also that the receiving 
entrance width is 10 feet 6 
inches, height 11 feet 2 inches, 
elevator to second and _ third 
floors is 8 feet in width, 9 feet 
11 inches in height and 18 feet 
8 inches in length, with a ca- 
pacity of 8,000 pounds. 

Attention is called to the fact 
that only one lecturer at a time 
may be used in any booth, and 
he must not stand on anything 
raised more than two feet above 
the floor. 


Hupp New Price 


Cut $50 to $160 
Below Last Year 


DETROIT.— W. A. MacDon- 
ald, vice-president in charge of 
sales for the Hupp Motor Car 
Corp., Thursday announced 
price reductions ranging from 
$50 to $160 on 1939 model Hupp 
automobiles from comparable 
1938 models. 

Prices of the corporation’s 
new 115-inch wheelbase six 
cylinder line will be announced 
later, MacDonald said. 








Drunk Driving Drops 

TRENTON, N. J.—Drunken driving 
accidents reported in New Jersey 
during the first eight months of the 
current year were one-third less 
than during the corresponding 1937 
period, and convictions for drunken 
driving were 15 percent less, it was 
announced this week by the state 
motor vehicle department. 





One of the Few Famous Hotels in America 





REFERRED .. . through 
three generations by world 
travelers and those alert in 
the social and commercial 
life of the city. 


Rates begin at $3.85 


BELLEVUE 
STRATFORD 


In the Heart of Philadelphia 
CLAUDE H. BENNETT, Gen. Mgr. 
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re-location of the light switch 
mmediately in front of the 
driver, for greater ease of man- 
jpulation and better accessibility 
of fuses. 

Numerous refinements are evi- 
dent in interior fitting, also. The 
front ventipanes are equipped 
with spring-loaded chrome-plated 
locking bolts. Door handles and 
window and ventipane controls 
are refined to eliminate inter- 
ference with passengers. Front 
seat arm rests, in the Master 
Deluxe series, are of grip type, 
covered with easily-cleaned gen- 
uine leather, and robe cords on 
the back of front seats are re- 


movable, to facilitate installa- 
tion of slip covers. 
Rear quarter windows no 


longer pivot like ventipanes, but 
side back into the body rear- 
quarter panel on bodies of the 
four-door sedan type and four- 
passenger coupe, in the Master 
Deluxe series, locking at any of 
10 positions. 

The control handle of the 
vacuum shift, optional on all 
models at slight extra cost, is 


mounted on the steering column 
mast jacket just below the steer- 
ing wheel. The control lever is 





New Models Also Highlight 
Styling and Refinements 


(Continued from Page 3) 
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mounted so close to the wheel 
as to be within finger-reach, and 
80 percent of the operating ef- 
fort is said to be provided by the 
vacuum mechanism. 

A distinct advantage of Chev- 
rolet’s new vacuum gearshift 
mechanism is the fact that it can 
be operated manually when the 
engine is not running, should a 
run-down battery or other 
emergency situation necessitate 
a “push start.” 

Sharing the spotlight with the 
new vacuum gearshift is the new 
scientifically-balanced ride, which 
reaches its highest development 
in the Master Deluxe knee-| 
action series. The new Chevrolet 
ride is “flatter” on any road and! 
at any speed engineers assert. | 
Spring action, on both series, is 
controlled to a greater degree, 
the front and rear springs, shock 
absorbers, and ride stabilizer be- 
ing scientifically combined to 
function in proper relation with 
each other. 


For several years, Chevrolet 
engineers have been at work 
adapting the ‘‘wishbone” type of 
Knee-Action to their needs, for 
the sake of several advantages 
which would result from its 





GREATER SAFETY, comfort and convenience feature the front compart- 


ment in the 1939 Chevrolet Master Deluxe models. 


New vacuum gearshift 


is optional at extra cost; handbrake is located under the cowl, and wind- 
shields are larger. 


INTERIOR REFINEMENTS in the 1939 Chevrolet Master Deluxe models 
include sliding rear-quarter windows, 





supplanting the pivoting type. The 


lever acts as a handle, and pane may be locked in any of 10 positions. 





NEW AND MORE ACCESSIBLE trunks feature Chevrolet's 1939 town and 
Sport sedan. Illustrated is Master Deluxe. 
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Mechanical Improvements Feature ’39 Chevrolet 





NEW CHEVROLET MASTER DELUXE chassis, cut away to reveal suspension, steering and brake details. 
——_——<¢e 


adoption. The result of their 
work, they state, is not only a 
vast improvement in riding 
qualities, but a simpler and 
stronger structure of unit con- 
struction, measuring up fully to 
requirements. Swaying and lung- 
ing are noticeably absent. 

The new front suspension sys- 
tem includes the frame front 
cross-member, to which are at- 
tached the Knee-Action units on 
either side, the steering knuckle 
and spindle, the wheel bearings, 
hub and brake, in conjunction 
with the steering linkage made 
up of tie rods and pitman arm. 
It weighs 43 pounds less than 
the unit it supplants. 

‘Wishbones’ Provided 

The new Knee-Action proper 
consists fundamentally of two 
rugged steel “wishbones” with 
a heavy-duty coil spring between 
them to control their movement. 
At the outer ends, the “wish- 
bones” are connected to a steer- 
ing knuckle support, which in 
turn supports’ the _ steering 
knuckle, brake and wheel. This 
permits the springs to function 
without having to absorb twist- 
ing forces during application of 
the brake. 

The new double-acting hy- 
draulic shock absorbers are of 
the end-to-end discharge type, 
their compression and rebound 
cylinders being parallel, one 
above the other. Their positive 
action and high, full-stroke ef- 
ficiency make them a major fac- 
tor in the new Chevrolet’s ride. 
Another factor is the _ ride 
stabi-izer, a rubber - insulated 
round steel bar which functions 
like a torsion bar. If one side of 
the car tends to rise farther than 
the other, as when rounding a 
sharp turn, for instance, the 
tendency is said to be neutralized 
by the bar’s twisting resistance 
minimizing the roll. 

Steering Is Improved 

The new suspension is said to 
improve steering, through sim- 
plified linkage. Friction is said 
to be greatly reduced, the over- 
all leverage ratio is increased, 
and transmission of road shocks 
to the wheel is entirely elimi- 
nated, engineers assert. 

Rear springs are re-designed 
to alter their geometry for co- 
ordination with the front sus- 
pension. Leaves of the rear 
springs are tapered at their ends 
for a smoother riding action, the 
deflection rate being lowered 
from 129 pounds per inch to 120, 
except on the coupe, where 
remains 105 pounds per 
The front end of the spring is 
lower, and the rear end higher, 
and there is a new hanger de- 


sign for mounting springs to 
frame. 

Chevrolet’s hydraulic brakes, 
box-girder frame, semi-floating 
hypoid rear axle, synchro-mesh 
transmission, and other funda- 
mentals are continued without 


major change. 


it | 
inch. | 





NEW KNEE-ACTION assembly on the 1939 Chevrolets, consisting of 
frame front cross member, new knee action units of the short-and-long 
arm “wishbone” type, steering connections, new ride stabilizers, and hub, 


brake and wheel assemblies. 





“BUSINESS END” of Chevrolet’s new vacuum gearshift mechanism is 
the vacuum cylinder at the right. It’s connected with rigid linkage with 
handy-column control. 


Chevrolet Making Check 
On Reaction to ’39 Model 


DETROIT.—What is believed 
to be the most elaborate program 
ever arranged by an automobile 
manufacturer, for the purpose of 
noting public reaction to new 
models of its car, is being car- 
ried out this week and next by 
Chevrolet, whose 1939 product 
will be presented in dealers’ 
salesrooms today. 

Nearly 600 men, comprising 
every available member of the 
central office 
staff and of the regional 
zone wholesale personnel, are 
out in the territory making a 
systematic check of the recep- 
tion accorded the new models. 


and 


Traveling in automobiles, and | ; 
g in: |'which the men may encounter 


visiting from one to five deal- 
ers apiece each day, these men 
will contact the greater part of 
the Chevrolet retail organization 


during announcement day and 
the ensuing week, and will wire 
to W. E. Holler, general sales 
manager, detailed reports on 
every factor with a bearing on 


the product’s sale. 


The men have definite instruc- | 


tions on what phases of the sub- 








sales department | 


| motive 


ject to check. One item is the 
dealer’s own opinion of the prod- 
uct. Another is the public’s re- 
action, as evidenced by sales- 
room attendance on announce- 
ment day and thereafter, as well 
as by orders booked. Deliveries 
at retail, total orders received, 
and even such information as the 
comment overheard in_ sales- 
rooms, are all vital to the com- 
prehensive picture which Chev- 
rolet seeks to obtain. 

Going a step further, Holler 


| has asked that the reports of the 


600, which will be telegraphed 
into Detroit each day, also cover 
in detail any local condition 


effecting a given community’s 
market for automobiles. 


New Data Issued 


NEW YORK.—New data, showing 
the application of a recently- 
developed oil soluble emulsifier 


used in cold solutions for cleaning 
motor exteriors and related auto- 
maintenance cleaning op-— 
is featured in a revised 
booklet issued by 
Inc. 


erations, 
and enlarged 
Oakite Products, 
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1939 Oldsmob 








OLDSMOBILE’S AUTOMATIC safety transmission has 


been improved 


further in design and reduced substantially in price for 1939. It has two 
forward positions, which control the low and high speed ranges. The latter 
provides a powerful third or “pickup” gear and a fourth or cruising 
gear. It is necessary to use clutch only when starting or stopping car. 





INCREASED GLASS AREA, plus the “Sunshine Turret Top,” add safety 


and comfort to the 1939 Oldsmobiles. 





INSTRUMENT PANELS are of identical design in the 1939 Oldsmobile 
Series 70 and 80, with the Series 60 of very similar design. Center name 
plate may be removed for radio controls and medallion on glove com- 
partment may be removed for electric clock. 





Greater Trend to Plastics 


Is Noted in 1939 Models 





WILMINGTON, Del.—Interiors 
of the 1939 models carry a 
noticeable trend toward modern- 
ization as exemplified in the use 
of plastics, according to Howard 
Ketcham, automotive color con- 
sultant, of E. I. du Pont de 
Nemours & Co. 

Much of what Ketcham calls 
“gingerbread,” formerly used as 
sales features, has been on the 
way out for many years and, in 
the new models, there will be 
a notable lack of .superfluous 
scrolls and ‘‘do-dads” on win- 
dow mullions. 

Interest in color harmony is 
expected to center in two out- 
standing cases of maroon, a hue 
of considerable fashion appeal 
with the motoring public. One 
manufacturer will exhibit a 
model that is maroon inside and 
out. In addition to the exterior 
maroon finish, there will be a 
maroon plastic steering wheel 
and upholstery fabrics of the 
same shade. Another manufac- 
turer will exhibit a rich purplish 


hue of maroon embellished with 
a yellow gold stripe. 


Plastics, which have been used 
for years in a limited way in 
interiors, will be much more 
extensively in evidence this year 
and will represent refinements in 
color harmony to blend with up- 
holstery or exterior finishes. This 
material, one of the important 
contributions of the chemist to 
the automobile, is finding greater 
use because it is capable of be- 
ing shaped by flow while in a 
softened state, and is thereafter 
capable of being brought to a 
more or less rigid condition. 


Parlin Is Re-elected 


LOUISVILLE. — The Motor Truck 
Club of Kentucky, at its annual 
state convention here, 
Morgan J. Parlin president. 
officers are William R. Lyon. 
president, and Carl H Arnold, 
treasurer. Lew Ullrich was re- 
appointed managing-director 


re-elected 
Other 
vice- 


William Ogg Fitzgerald’s famous 
cartoons appear exclusively in Auto 
motive News 


Added to Line; 
Steering Altered 


(Continued from Page 2) 
of the chassis are cushioned in 
rubber. And, since coil springs 
have no friction points and re- 
quire no lubrication, company 
engineers claim that the ‘“Rhyth- 
mic Ride” is a permanent, built- 
in feature that will last un- 
changed for the life of the car. 


Another chassis development is 
the new dual center-control 
steering system. In addition to 
the conventional pitman arm 
(the lever at the base of the 
steering post which transfers 
steering wheel motion to the 
front wheels of the car) Oldsmo- 
bile employs a second or “idler” 
arm closely resembling the pit- 
man arm. It is attached to the 
right side of the car frame di- 
rectly across the chassis from 
the pitman arm. These two arms 
are connected by a rod or relay 
link, which moves back and 
forth as the steering wheel 
changes the position of the pit- 
man arm. 

Attached to Link 


It now is no longer necessary 
to employ one short and one 
long tie-rod to complete the 
steering linkage to the front 
wheels. Instead, individual tie- 
rods of exactly equal length and 
weight — one for each front 
wheel—are attached close to the 
center of the relay link. 


All Oldsmobile sedan models 
this year feature built-in trunks, 
the so-called ‘“flat-back” bodies 
having been eliminated from the 
line. Hypoid rear axle gearing 
has permitted the car floors of 
the Seventy and Eighty to be 
lowered by nearly three inches. 
Also, an increase has been 
achieved in the road clearance 
of the under carriage. Those who 
wish to take further advantage 
of the “curb level” floors of these 
two series, may obtain their cars 
without running boards. The side 
panels which replace the run- 
ning boards are optional at no 
extra cost. 

Another body feature of the 
Seventy and Eighty Series is the 
employment of concealed door 
hinges at all points except the 
base of the forward door. These 
models are distinguished further 
by chrome belt mouldings and 
by chrome trim strips along the 
standard running boards. 


Standard on Lines 


Safety glass is standard for 
windows as well as windshields 
throughout the entire 1939 line. 
A very marked improvement in 
visibility is claimed for the “ob- 
servation bodies” of the Seventy 
and Eighty Series. Their sloped, 
divided windshields are a full 
two inches deeper than in pre- 
vious Oldsmobiles and feature 
narrow steel body pillars. 


The all-steel bodies in the 
three series are exceptionally 
wide. Heavy insulation is pro- 
vided against noise, heat and 
cold. Doors and windows are 
sealed against dust and damp- 
ness. Safety locks have been in- 
troduced on the venti-panes of 
the Fisher no-draft ventilation 
system. Upholstery options are 
offered on all body types. 

With the new gearshift lever 
placed high on the steering col- 
umn and the parking brake lever 
under the left side of the instru- 
ment panel, the floor of the front 
compartment is left entirely 





clear. 

A new clutch, with spiral 
wound single-disc face, is said 
to render shifting easy. The 


clutch release bearing is graph- 
ite-lubricated for the life of the 
car. Driver effort necessary to 
operate the clutch pedal has been 
reduced by the introduction of 
a new “over-center” spring 
mounting. With this device, the 
clutch spring offers resistance 
to the pressure of the driver’s 
foot only during the first part of 


Low-Priced Six | 
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PLAN VIEW of the 1939 Oldsmobile chassis, showing the Quadri-Coil 
Suspension. 





REAR STABILIZER on the 1939 Oldsmobile prevents lateral movement 


of body when cornering. 





FRONT STABILIZER, acting in conjunction with Dual-Control at rear 
eliminates roll and sway on the 1939 Oldsmobiles. 





DUAL-CONTROL steering linkage provides = 
ing geometry on the 1939 Oldsmobiles” a ee ee se 





its downward travel; then it goes 
“over-center” and assists the 
driver in completing the pedal 
movement. 


Oldsmobile’s Automatic Safety 
Transmission is available at 
moderate extra cost on all mod- 
els. A short horizontal shift arm 
on the steering column controls 
two forward-speed ranges and 
the reverse. In the low forward 
speed range, the gears at proper 
road speed, automatically ad- 
vance from first to second. In the 
second or higher speed range a 
similar change is made automati- 
cally between third (known as 
the pick-up gear) and fourth, a 
cruising gear which is said to 
reduce engine speed by approxi- 
mately 20 percent. With the auto- 
matic safety transmission it is 
not necessary to use the clutch 
except when starting or stop- 
ping. 

Brakes in all three series are 
super-hydraulic with a self-en- 
ergizing servo action said to 
multiply many times the pres- 
sure applied to the brake pedal. 
For added safety, the parking 
brakes are entirely independent 
of the hydraulic service brakes. 

The instrument panels are 
done in natural walnut finish. 
Speedometer and operating 
gauges are grouped on the left. 
The throttle control and the 
light and ignition switches are 
carried in a recessed section in 
the center of the panel. 

Provision for additional acces- 
sory installation includes a 
medallion on the door of the 
glove compartment which may 
be replaced by an electric clock. 


| ing 


Concealed defroster vents are 
provided in the windshield 
moulding. A special molded plas- 


tic steering wheel is offered at 


extra cost. 


Another “special” obtainable 


on the two and four-door sedans | 


of the Seventy and Eighty Series 
is the “Sunshine Turret Top” 


with a sliding roof panel which | 


may be opened in fair weather. 


The spare tire and wheel is | 
4 instead of | 
horizontally in the trunks of | 


mounted vertically 


the two and four-door sedans. 
Large rear deck compartments 
are provided in the business and 
club coupe models. 


The following body models are | 


available in all three series: busi- 
ness coupe, club coupe, two-door 
sedan with trunk and four-door 
sedan with trunk. In addition, 4 
conyertible coupe is offered in 
the “Seventy and Eighty Series. 


Seek Lowered Tariff 
On Cars to Britain 

WASHINGTON. — Substantial 
concessions regarding the sale of 
U. S. automobiles were reliably 
reported here this week to hold 
the key to the success or fail- 
ure of the Anglo-American trade 
agreement. Failure to recognize 
U. S. demand in this regar 
may cause negotiation to fall 
through, it was stated. 

Discussions were understood to 
revolve around reductions of 
tariffs on cars of 20 horsepower 
or more to be the same as the 
reduction the British were will- 
to accept on cars of ¢ 
horsepower or more. The pro- 
posed reduction is 10 percent. 
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Week’s Production Jumps 39% to 62,727 Units 


Nash, Graham 
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: Geographical Analysis Get Started on AN’s Production Estimate 
COMMERCIAL CARS - ° (U. S. and Canada) 
Seven Months—1938-1937 39 Assemblies Weeks Ended Oct. 22, Oct. 15 
Unit Pet. ae oa 
1938 1937 Loss Loss By Pete Wemhoff Jan.1 Jan.1 
New England 13,475 25,968 12,493 48.1 Associate Editor — a | O to to 
Middle Atlantic 37,905 65,098 27,193 41.7 DETROIT.—W ith dealers Ended Week Ended to Oct. 23, Oct. 22, 
South Atlantic 29,005 53,123 24,118 45.4 clamoring for new models to Oct. 22 1937* Oct.15* Date* 1937* 1938* 
E. North Central 40,225 79,527 39,302 49.4 meet sales demands, car and 
E, South Central 16,209 30,801 14,592 473 truck production took another GEN. MOTORS....30,383 44,632 24,937 71,625 1,571,094 711,056 
W. North Central 30,841 46157 15,316 331 || sharp jump to 62,727 units this | tChevrolet ........ 18,250 27,000 14,440 40,458 958,865 485,427 
W. South Central 29,169 47,082 17,913 38.0 week. BRICK .nccccccceses 5,183 5,762 4,829 14,688 184,221 113,130 
Mountain States 11,895 21,002 9,107 43.3 The current _week’s output NENG vskeiscs coves 3,000 5,900 2,875 17,919 213,156 53,634 
Pacific States 20,848 35,005 14,157 40.4 represents a gain of about 35 Oldsmobile .... 3,000 4,970 2,008 6,204 177,567 43,562 
— percent over last week’s 45,506 Cad.-LaSall 950 
TOTAL 229,572 403,763 174,191 43.1 || units, but is still considerably ad.-LaSalle.... 950 1,000 785 2,356 37,285 15,293 
below the 88,315 cars and trucks | FORD ......... ........ . 5,760 150 659 6,795 1,077,508 449,684 
Soil turned out in the same period TE: Sulistineniintitien 4,625 t 210 4,978 1,049,450 434,596 
State by State of 1937. However, with the big | Lin.-Zephyr .... 665 150 425 1,302 28,418 14,573 
Unit ae eee ee | meine ..... 470 ry nn) | 515 
1938 1937 — Less of 1939--,cd4 | CHRYS 

347 of 1939-model LER ........15,639 22,300 11,350 35,228 883,910 356,222 
» ~-pmmeae ; a: 00 46 AN’s Production © Pe ra -| {Plymouth .......11,900 9,500 8,550 26,910 460,600 210,298 | 

aE , «a Y 7 s, “ 

i: tunpeine 1093-2032 939 Estimate ton Puoduc- |  tDodge ........ 2,416 7,500 1,615 5,011 274,050 86,570 | 
Vermont ................. 803 1,665 862 weeks is ex- Chrysler ........ . 795 2,900 710 =—:1,939 79,620 34,626 
Massachusetts ..... "ans 11,251 5,418 pected to} De Soto ............ 528 2,400 475 1,268 70,140 24,728 i 
. oe ) 2874 6 5'068 244 € ad wa l- | PACKARD ...... 1,525 2,800 1,496 4,525 93,823 39,153 | 
| MIDDLE ATLANTIC 37,905 65,098 27,193 gap between | (HUDSON ............ 2,000 3,200 1,710 6,010 91,782 35,503 
New York .. 17,760 28,209 10,449 “a po tSTUDEBAKER.. 2,010 2,436 1,776 5,839 79,370 35,238 
New Jersey 7,783 12,373 4,590 entual- 
ent Pennsylvania .. .. 12,362 24,516 ~=—-:12,154 7 last | NASH... 600 2,115 t+ 600 70,209 19,891 | 

SOUTH ATLANTIC . 29,005 53,123 24,118 With one aoa : ee : 2 
Delaware ......... Reaves 776 1,280 504 week to go TBANTAM ........ _ ee 58 SoG asta 2,715 
Maryland | . 3,006 5,078 2,072 Octobe ; | 
District of Columbia oe 1,024 1,835 811 dustic a GRAHAM eeecccececes 250 t + 250 14,171 2,099 
Virginia _. 4959 8,522 3,563 placed at|HUPMOBILE.... ¢_........ t cea 265 | 
te Conetinn sivas re cae ry tral =— TITS Secscsvinenmnite 4,500 8,000 3,520 11,170 349,366 138,357 

ho “is ’ ’ ’ iy ; 
South Carolina .. .. 2,566 4,718 2,152 ing that Auto- ee 
Georgia ............ co 4,502 9,122 4,620 ee” sean tTOTAL.............. 62,727 88,315 45,506 142,220 4,262,965 1,799,300 
Florida ............ vosssssssneeee F088 6,724 2,791 ar a *Revised. fIncludes trucks. Closed. | 

E. NORTH CENTRAL seseeeseee 40,225 719,527 39,302 mate o = 

III caaescscsscvees ... 9,045 19,514 10,469 day ym | 
atts os wees. 12,004 20,738 8,184 ® 
Mingle 0 1984 20788 BBA mont winbe| Sept. New Car Sales Estimated 
| ichi azeseveess uae values OPETO 15,897 9,421 attained. ‘ 
‘i Wemdn tialat . 5,608 10,992 5,384 eek = — At Under 100,000 Units 
week sa - 

E. SOUTH CENTRAL .. ui — rr eo sembly opera- | DETROIT.—Based on reports from 38 states to date, Automotive 
oe, ssausssusinvess ener 4'229 7720 3. 491 ot tale aicien News estimates September passenger car registrations at slightly 
Alabama ._..... sissies ooh 8,292 4,491 with the like. | Under 100,000 units, which would compare with 235,683 jobs sold 
Mississippi pein . 3,617 6,924 3,307 lihood that] in September, 1937. 

W. NORTH CENTRAL.................... rer — eo ee "t = . The 38 states reported account for a total of 67,290 units for the 
— mee 7 5277 7.928 2.651 weeks will | period thus far, as against 174,135 registrations a year ago. Since 
Missouri 7,868 13,354 5,486 * take a sharp | the latter figure approximates 74 percent of the 1937 total, it | 
North Dakota 1,562 1,718 156 aT ~y t our would seem that Automotive News’ projection is well-founded. On 
South Dakota 1,306 1,744 ‘ aa ¢ oodly por- | the basis of 38 states, it is indicated that September new car sales 
Nebraska . . 3,019 4,183 , tion of the | may exceed the 100,000-mark. 
Kansas .. 6,060 8,049 1,989 | 

occa 9.169 47,082 17,913 5,760 units estimated for Ford i 
r= W. oa CENTRAL es eats 7180 3'407 this week comprised units of _ 
Feansas .............- , : , “Mercury 8” recently announce 
Okiahoma ....:.....:.:: ’ ’ : k a “ 
id || Texas 16,969 24908 8629 || Pees embly operations _ were 25,000 Units in Sept. | 
|| MOUNTAIN STATES 11,895 ‘ , ted iderably in all di- 
- Montana : 2,102 3,292 1,190 — ol Chandan yd General DETROIT.—With 38 states already reported, it appears that Sep- | 
Idaho — 1,663 ae ‘as Motors this week, with Chrysler tember truck registrations will total around the 25,000-unit mark. 
dle Wyoming 2 ps 5382 2576 divisions expecting 15,639 units | This Automotive News estimate would compare with 54,711 trucks 
ns Colorado ' : 1004 as compared with 11,350 last | sold during September, 1937 
es | Arizona .......... yr ane 1509 week, and GM plants anticipat- . . 
p” | New Mexico 1934 2072 "938 ing 30,382 jobs as against 24,937 A total of 19,179 new truck registrations are reported by the 38 
ch oe anvil ae a "787 352 units a week ago. states to date, which contrasts with 38,805 units for the similar 
: PACIFIC STATES 20,848 35,005 14,157 Independent producers also | period a year ago. 
of California . 14,915 23,058 8,143 pushed forward this week, with 
of Oregon .... 2,548 5,215 2,667 Nash and Graham joining the . ‘ 
s. || Washington $385 6,732 3,347 |) 1939-model parade after some) Passenger Car Registrations 
its delays. tudebaker ha ; 
id TOTAL 229,572 403,763 174,191 units scheduled; Hudson planned Eight Months, Plus 38 States for September 
: es Tass; Meek about 600; Graham Sept. 1938 1937 Unit 
a Pp lant Activity 250 and Bantam 60. The miscel- Sept. Pos. 1938 Pos. 1037 Pos. Loss 
A laneous group accounted for | Chevrolet 17,042 | 1 | 330,147 | 1] 601,155 | 2] 271,008 
a | Bantam holds previous pace for this week | 4,500 units. Ford . 14,750 | 2 | 277,158 | 2 | 669,026 | 1 | 391,868 
in | Buick five days currently at upped rate Plymouth 11,042 | 3 | 184,999 | 3 | 380,175 | 3 | 195,176 
8. | Cadillac-LaSalle production swings up on five days Buick 5,006 | 4| 108,342 | 4! 152,216 | 7] 43,874 
Chevrolet nearing normal operations on five days Used Car Index Dodge 2,663 | 5 | 72,352 | 5 | 208,249 | 4 | 135,897 
| Chrysler rate increased again on five days currently The average used car Pontiac 2,260 | 8 | 65,724| 6 | 171,930! 5 | 106,206 
: | DeSoto four days scheduled with output speeded prices, taken from the Oldsmobile 2,492 6| 62,934 | 7]| 153,686 | 6| 90,752 
: Dodge schedule boosted on five days currently — — ae ge Packard 1,971 | 9 34,781 | 8 | 177,878 | 8 | 43,097 
y | Ford getting final lines rolling in earnest; five days}| sonowing: Chrysler 1,147 | 13 | 33,189 | 9 | 70,551 | 10 | 37,362 
d | Graham assembly lines turning out '39 cars; five days High Low Hudson . 1,519 | 10 28,472 | 10 | 75,053 | 9{| 46,581 
l- | Hudson five days currently at boosted pace Jan. 29 $572 $501 Studebaker 2,404 | 7 25,954 | 11! 56,492 /|13| 30,538 
e | Hupmobile still preparing for 1939 models || Feb. Average py toa || De Soto 1,181 | 12 | 25,467 | 12 | 59,046 | 11 | 33,579 
d | Lincoln nearing normal production on five days|] Apr. uae 549 494 ‘|| Nash 1,459 | 11 24,072 | 13 | 58,705 | 12 | 34,633 
ll | Nash final lines operating on five days currently May Average 542 487 Cad.-LaSalle 687 | 14 17,096 14 32,039 | 15 | 14,943 
| Oldsmobile rate boosted sharply on five days this week June Average 527 478 Lincoln 644 | 16 12,584 | 15 | 20,071 | 16 | 7,487 
’ | Packard five-day week and previous pace maintained |] July Average .. 525 469 || winys 685 | 15 9,738 | 16 | 43,019| 14 | 33,281 
| . if ane Seeraee ... SS Tl Grak 200 | 17 3,200 | 17 | 11,493 | 17| 8,293 
r | Plymouth extra shift and five days boosts output sharply Sept. Average 515 441 raham ve , ’ ‘ 
e | Pontiac pace speeded on five days currently Oct. 1 502 435 Miscellaneous 138 | 1,971 | 2,432 | 461 
- | Studebaker holds previous pace on five days this week Oct. 8 ................ 498 426 —_—— —_——- a ———_— 
5 TOTAL 67,290 1,318,180 2,843,216 1,525,036 


Willys final lines remain idle this week 
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Used Car Reduction Shows 


San Antonio Improvement 


Special to Automotive News 


SAN ANTONIO, Tex. — Used 
car sales for September, as re- 
ported by 20 dealer-mernbers of 
the San Antonio Automobile 
Trade Assn., showed conditions 
practically the same as for Au- 
gust, with the same number of 
cars sold, a very slight drop in 
percentage of turnover, a slight 
increase in the average value, 
and a drop in the number of 
cars on hand at the end of the 
month. 


The report shows that there 
were 1,099 cars on hand at the 
end of August, and that 985 were 
sold during September for a unit 
turnover of 90 percent, as com- 


gust. The total value of the cars 
sold was $257,899, for a turn- 
over value of 75 percent against 
76 percent for August. 


The average value was $262, 
against $257 for August; there 
were 1,037 cars on hand at the 
end of the month having a total 
valuation of $321,582, and an 
average unit value of $310 
against $312 for August. 


Reports of activities during 
August showed 1,060 units sold 
for a unit turnover of 90 percent. 
These cars had a total valuation 
of $272,912, the turnover value 
was 76 percent, and the aver- 
age value of the cars sold was 
$257. There were 1,099 cars on 


pared with 90 percent for Au-!'hand at the end of the month, 





having a total valuation of $343,- 
265, and an average value of 
$312. 

During September, 1937, there 
were 1,303 cars sold for a unit 
turnover of 96 percent and a 
total valuation of $344,018. The 
turnover value was 86 percent, 
and the value per car was $264. 
There were 1,213 cars on hand 
at the end of the month with a 
total valuation of $368,342 and 
an average value of $304. 


D. R. Burr Retires 
From Goodyear Post 


AKRON.—D. R. Burr, consult- 
ing manager for the mechanical 
goods sales department of the 
Goodyear Tire & Rubber Co., has 
retired on pension after 44 
years’ service in the rubber in- 
dustry. 

Burr joined Goodyear in 1913, 
taking charge of the Chicago 
office for mechanical goods sales. 


Syracuse Maps Plans 


For Show; Optimism High 





SYRACUSE, N. Y.—Members 
of the Syracuse Automobile 
Dealers Assn. are preparing for 
the association’s thirty-first an- 
nual show in the State Armory, 
Nov. 14-19, in a spirit of op- 
timism based on these facts: 

The autumn trend of general 
business in Syracuse is definitely 
upward, with industrial em-| 
ployment and payrolls at the. 
best level of the year. 

Salesrooms of automobile | 
dealers are comparatively bare | 
of 1938 models. 

Stocks of used cars have been | 
sharply reduced in recent months 
and probably are, on the whole, 





at the lowest point in years. 
Increased public buying power 


is indicated by the fact that | 
current figures show a gain of 


20.45 percent in the value of | 


repr esentative factory payrolls 
in Syracuse since the first of 
September. 


The greatest worry of local | 


distributors and dealers at this 
time is to secure delivery of 
new models, and some are fear- 
| ful that their exhibits at the 


'ecoming show will be curtailed, 


Gets Diesel Order 


MILWAUKEE.—Officials of the 
Sterling Motor Truck Co., Inc., have 
announced receipt of orders for 30 
diesel-powered trucks valued at 
about $300.000. 











New Passenger Car Registrations, 38 States for Sept., 1938-1937 


res in this table are supplied by R. L. Polk & Co., New Jersey Motor List Co., and § herlock & Arnold 

































































































































































































aisle GENERAL MOTORS NON-AFFILIATED 
© 
s x 
STATE : s ° = : “3 STATE 
B > a < <u 
£ Z 5 a E RO 
o 0 z Zz w Om 
Total, 23 States 361/376, 917, 4210, 5864] 1668; 81| 7451| 133)  867| $10] 11010) 6598, 244; 6842) 51; 579, 492, 651, 788) 232, 46] 26555/'38 Total, 23 States 
for September 31 1656, 1362} 4186 8255| 15469 = 132) 16322 2833| 3497! 25886] 13924 4931 14417] 289) 1445) se 1179 = 810| 53} 61598 for =, 
Arizona 38) Hy 8 77; ‘110 2 133 2; +21 13; 203 92 3, 95 7 14 3, ASSP rizona 
‘31 42| 103 247; 450 31 343| 9) 60, 528{ 201, 10) 211 10) 34 31 26 34 1} 1369 1°37 
California 38] ia 236,  494| 1608; 2526] 575) a 2117| za 432; 340, 3569} 1566, 99) 1665) 44) iT, 166, 338, 473, 156, 22 9131 ['38 California 
37] (522) 516) 101 2306) 4824) 732) 78) 4001 249) 1057 1270) 7387) 2553, 187, 2740 121, 267 249, 398; 701,470, «10117253 '37 
Colorado 38) «1; 30 203; 269) 90, 2, 428, 3, 44, 26, 593) 310,12, 322 | MB 25 | 1298 /'38 Colorado 
ST] 55] 55) 166) 301; 577] 108; 3| 499) 7| 166; 137; 920) 508, 23) 531 4| 70) 48) 25 37| 39) 3 2254]'37 
Connecticut 38, 9-28) 22| 51; 199; 300) 127) 8} 212) 7 37 63, 451 218) 11}; 229 2) 20) 36 61| 31| 11| 4] 1148 38 Connecticut 
‘37] 127| 430} 942) 223) 19; 554; 35) 140; 225) 1196] 459) — 30) 42} 52| 65) 111) - 42 5} —_30i0}'37 
florida "38, «16 7/41, 245) 309) 107,263] 442,48, BS] 351,28) 3:79 4| 26,58) 18] ze 1373 38 Florida 
"37 = 46| 141} 320; 556} 88] ! 484] 27, (117, 108; 829] 507; 36 543 10, 90, 32) 76 36| 9 94 2270 |'37 
Indiana Bl 2 38,92; «326; += 506) + ~—163) 6] 754; «15| 107/95; 1140) G11; 26,637 9) 72| 43; 45; 172; 32, i 265938 Indiana 
215| 262 ~. 1387; 2518] 352) 13, 2358) 40) 383) 598) 3744) 1964) 47) 2011 30| 236; 124| 107; 250| 187 | 9208 137 
fowa m8 29, as 274, 382) 77| 1; 863) S| Ga, BI) 1091) 778, 1a) 792 5, 50) 30) 25) £61| 27] i 2464 38 Iowa 
"37 104| 240 525; 919{ 132 4| 1542; 12) 174) 272) 2136{ 1308 1332 16; 80! 70| 47) 47) 64 4712 |'37 
Kentucky mi a al 27; 187{ 231 59 2| 335) 9, 19; 14) 438) 218) 8) 226 2; 18; 16, 25, «16, 12) 987 [38 Kentucky 
‘= 321 193} 273; 580] 94 3| 678; 15) 70) 120) 980) 619, 20) 639 6} 65, 32) 47| 23] 38 4 2411 37 
Massachusetts 38 59; 127; 486; 716) «141; «14; «573, SS 31)—S«s150) =] :«1021;~—491 24, 515) 14, 52; 96; all 16| 2645 [38 Massachusetts 
"37 189 150} 550} 990! 1879] 397)  30/ 12987 98) 434) 541; 2798} 1179 911 1270) 55) 107) 139) 233] 106} _84| "9 6680 }'37 
Michigan b 31, 22; «56; +772; = 881j «639; +~=10| +746; + «+14, 59| 84) 1552) 825, 26, 851 10, 101; 40, 69, 76 17; 2 3599 [38 Michigan 
‘37|_ 325) -281| 1176, 2087; 3869{ 1223) 28; 4736 120/ 655) 1255, 8017] 4923) 92) 5015} 108) 492 212 345) 162, 166) ~—16)_—:18402'37 
New Hampshire a 8) 9~—C«N|” = iti738]——«‘i'YSC=«*' i 83 2| 8; 20; 128) 48) 2; +50 1 8| 7] 3, —«13/ 3| a 314 /'38 New Hampshire 
‘s7] —21;_—S 21) ~—66|_—sA|,—S 219 433 4 188, 2| 52) 68|_—357]__—*167| 9} 176) 12; 22) 16] 17} 17] (15) 852 '37 
New Jersey a 67, 48) 152; 512; 779} 409; 35; 519; 42; 138] 127; 1270) 481; 42) 523 3\ 58, 109; 140; 101; 29) °# 9 a 3 3021 |'38 New Jersey 
*37| (289) 221| 610, 927, 2047f 554) 35) 1246) 79) 374/ 580! 2868] 1190! 56) 1246) 57) 156) 181| 217; 139) 122) 7037 1°37 
Ohio a 81/ 7 179; 662; 1000) 302; 21, «1005; = 30;:~=«133, «126, +1617) +792 40; 832) 17) 84 105) 127; 172; 50) | 4009 cd Ohio 
‘S7{ 487/380) 907) 1639; 3413] 691/ 41| 3348| 117; 511/ 949) 5657] 3196) 93 3289} 121) 352! 263| 213/ 257| 238) 13811 
Oregon pd 28, 21; 57; 187; 293) 41) 1| a | 44 32; 400) 195; 11; 206) 10, 31; 42; #31; 56) 11) i saath Oregon 
37, +=©90| = 72) 175; 336) 673] 96) 2; 670 16{ 132) 173! 1089) 475) 17| 492) 33/ 71) 77) 39 121 36) 2] 2633137 
Pennsylvania 38] «(183 sail 360; 1021; 1766) 562; 30; 1278) 50) 327; 269) 2516; 1176, 54) 1230) 20) 178; 232) 227; 305) 64) 6547 Pennsylvania 
'37|_981/ 651| 1664/3102} 6398] 1024; 74) 4319) 171/ 919) | 1325! 7832| 3568, 167| 3735] 161/ 533] _535| 526| 491/ 398; 2i| 20630 '37 
Total, 38 States 38) 1147; 1181) 2663; 11042; 16033; 5006; 282) 17042; 405, 2492/ 2260) 27487] 14750; 644) 15394) 200 1519) 1459! 1971, 2404; 685; 138] 67290138 Total, 38 States 
for September "37|_ 5265| 4268) 12564) 23236| 45333] 8517| 472) 42586) 1390) 8077| 11182! 72224] 36741) 1395) 38136] 1075) 4082! 3131! 3611) 3475) 28637; 231] 174135]'37 for September 
Total, °38 | 33189) 25467| 72352 184999|316007/108342, 73561330147| 9740) 62934| 65724|584213| 277158, 12584 ponte 3200 28472) 24072) 34781| 25954) 9738 1971] 131818°)'38 Total, 
to Date ’37 | 70551; 59046/208249/380175|718021]152216| 9176/601155|22863|153686)171930!1111026]669026 20071 689097] 11493) 75053} 58705| 77878| 56492| 43019! 2432] 2843216]'37 to Date 











[New Commercial Car Registrations, 38 States for Sept., 1938-1937 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold. 
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.|* | | 3 
STATE " g 3 | 8 siei 3 3 r| 3 
3 a ry ° ° g s ° S 5 a ° - & 8 2 : a STATE 
Ie; sla l/El sl sl B12 esl e181 El el EB 212] €] 8 
TOUGHENED WITH NICKEL! ejelGlalalalélelelelelelslz ele] Fl FE} ele 
— Total, 23 States °38] 37| 4| 2369] 101) am 685) 3 2819} 390] 7! 8 1851! 75! 112) 67| 4! 39) 72) 39) $s] 8805/38 Total, 23 States 
Broadened possibilities from|_ for or September '37) 33! 5! 5633; 208] 37/ 1899] 34) _5159| 1055! 97! 37| 2217, 74|~450|_65|_—4]_—«87|_—«98]_—«12|_—«58| 17262)'37 for September 
new research-developed materials Arizona "38 | | _ 55] | 8 |} _54) 19 2 | 24| | } J [a | | Vp 165/38 Arizona 
are illustrated in a whole family '37 | | 166; 1| | 63; | 111 29; 11) 1 46; | 23; 2 |} 5} | 6S 4 465 137 
of special alloys recently an-| california "38) 10; 4) 517; 10; 7) 198) 6) 467) 185, 3; 1) 264, 12) 22] 18) 1) 31; 14) 19) 23) 1812)38 California 
nounced by the Wilcox-Rich di- 37] (17; «1; 975) 16, 2} 502 5| 845) 279; 39 3| 328° 35; 90; 30; 15) 46) 33; 43) 53] 3357 4'37 
vision of Eaton Manufacturing , ——— 
: Colorado 38 } | 143) 1 | 34; 1) 248; 30) 1 | s6eo 2 7 6 | y '¢” 541/38 Colorado 
Co. These alloys are particularly 37) «3#| #| 213) 16 | B84) 1) 224 58) 2 | 106) 3 19) 5) |; 2} 2 i| 736}'37 
suited to engineering design prob- - "a o - a A 1 19) 4 68|. 17 | eo 1 4 4 ye me 273 | ticut 
lems requiring materials possess-| Connecticut ! | | | | | | | 73 |'38 Connecticu 
ing varvinn Tenens of irda, o_o] CO |__ 78) 5|_170,— 39) | 203) tT) 88} |B 37 
coupled with corrosion resistance. | Florida 3 | 105} 1| | 32) 3) 155) 14! | 56) 2) 5! 3 ; Wy yy 4 q 3 388 3s Florida 
Three of these special new alloys a] it 20m) te, | at} 30a) 37a] aw) iw] | 737 
are based upon Nickel. XALOY,| indiana 3) | «| «137 «= 5] S38} 78] 8]s«195] 39} «=|, sO}ssaaty,sis]séaMY;(CiédaA'S?:Cséiéda’”Cs«éR 681 1°38 Indiana 
a Nickel iron containing boron; ‘37,2 {| S51} 2 1; 240; 6| 473) 127) 19) 2| 230 4| 62, 9 Ij 15] 17; 2 13{ 1797 37 
Wilrich “300”, a high Nickel, high| pow, 38) 1) J «145; «12; 1 48; s89) | | 207) 4) «7 6 6}CUTtC COC (tsCSaYSté‘“*;*é‘C«é OB Iowa 
silicon alloy providing good ma- ‘37 |; 7. 348; 19/ 2) 110; 1; 330; 30; 9 1) 165) 2 26, 4 | 10} 2 _1 1059/3? 
chinability and high resistance to --- —-- --- - ———— : ; i = oe ees 
corrosion: and Wilrich “350”, a Kentucky 38] =2 | 91 2 30) 2| 103 41| | 2) 157 2 5 3 | 3; 14 4) a 462 2 Kentucky 
high Nickel - chromium - molybde- 8S} | 189) 2) S285) 78!) 12) 2) 15) 8, | 4 5 __ 2} 1029] 
num alloy combined with copper Massachusetts 38) 13) 10; 149; = 15) 1; 88 6| 237| 46 1 2 81) 27) 5! 12) 2) 3 18) 2 720 [38 Massachusetts 
; . 303; 20; 2) 150) 6) 364) 98 8 7 117) = 27 | | 
and boron. Out of this tough, aa oe | 364! 8 29) 9} 938] OH a} 2a2ha7 
hard-boiled family can be _ se-| Michigan "38 | | 161; 9 127) 63) 12; 262) 51) 1 | 124; 2: 6 8 | 5S! 5 3 } 729 Michigan 
lected alloys perfectly suited for 37] 1) | 602) 22) 14| 304 9| 846) 222) 44 1) 201) 6 56; 18) | 18) 7 | 12] 2383 
cylinder liners, sheet metal dies,| New Hampshire 38 ro. so OY | 7 2 32) 5) | wa ONO , i | 2) 1031°38 New Hampshire 
machine tool parts, briquetting '37 82 3} 11 25 1 80 8 23} 1 7| r wu 3i | I} 236937 
dies, and many other applications. | ——————_—_-..- mene ne ht a eet ee 
‘ole : pee New Jersey 3a} (14, 24) «#4150; 13; 2: 64) 10; 184) 42) 2 1} 115, 39' 17) 8 2} 5 2) 4 2 719938 New Jersey 
Nickel—the important ingredient ‘371 23° 14) 330; 28 4° 207; 8! 402) 95 7 12 148 29 54) 9} 3) 10) 26 | aI 1418 7 
in these new alloys—further en-}| ————H-——__—_ ee a be oat me — 
hances the abili-| Ohio 38) 6 | 207 131 78! 92 10; 23! 34 | 16) 24) 14 31 1301 ['38 0 
ties of materials "371 16 569, 21! 340, 5 693 150, 24 8 319) 20) 47; 11; 4 #12) #417 «+7 9} 2296}'37 
Sisipeaideraiiasincnesiigh = on st ee _ _ i | a __ 2296 37. ; 
in automotive] Oregon 38) 1 99| 3 : 20; 6 8 63} 1 1! 92 i 3 YW ; xs 3 3 2] 382 4'38 Oregon 
engineering. ll | 243) 6 =F 99) ~—7|_—207)_— 88) 12 67, 3} a} TT 7 
Pennsylvania 38} 29 24) «2571 +45; 5) 190) 5) 379) 95! 4) 335; 43! 51| 32; 7) 12) 26) 10 9) 1558/°38 Pennsylvania 
‘37} 32, 21| +769 =~«61!_—«24)«GO1]_—=:11)_—«878| 250) _~—s88 5) 438/ 52) 120! 19) 20; 34) 31 1| 34) +3409 1'37 
iz _ HY: | 7 61! 24) +601) ; 9 _3 31 Be 
INTERNATIONAL | Totai,3s states 38] 114) 70) 4688) 237 73) 1688) 105) 5851 1141) 201 23. 3840’ 240 285) 206) 17) 140 219| 111! 111] 19179138 Total, 38 States 
NICKEL COMPANY | fo" September _‘37] 151) 60 11492| 480 89) 4902|_ 101| 11371) 2644) 292 81) 4684) 281| 1062| 207! 60 259' 311) 71’ 207) 388051'37_for September 
IN Total, °38 | 1214) 889) 92307| 3257| 954/27809| 1041) 79314|15494| 626) 34341256) 2868) 5758) 2172| 286) 1506 2592) 1496 1782]282964 1'38 Total, 
C. New York, N.Y. ! to Date '37 | 1652 1209 148896| 6691, 936/49947 1926 161783'34979| 4193, 1117 58341| 4288|10916| 3462) 937| 4402| 4551! 799) 2415|503440 |'37 to Date 
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1939 Delivered 
Price List 


| BUICK, Series 40— Bus. cpe., $894; 
| gort cpe., $950; 2-dr. tour. sed., $955; 
‘par, tour. sed., $996; conv. cpe., $1,077; 
_gort phae., $1,406. Serles 60—2-dr. tour. 
wh $1,205; sport cpe., $1,175; 4-dr. tour. 
gd. $1,246; conv. cpe., $1,343; sport 
phae., $1,713. Series 80—4-dr. tour. sed., 

41,543, with trunk, same; formal sed., 
41.758; sport phae., $1,983. Series 90—4- 
ér, tour. sed., $2,074; 8-pass. tour. sed., 
| 9350; limousine, $2,453. 

CHRYSLER, Royal—cpe., $918; Vict. 
cpe., $970; 4-dr. sed., $1,010; 2-dr, sed., 
9915; Royal Windsor, $1,075. Inperial— 
cpe., $1,123; viet. cpe., $1,160; 4-dr. sed., 
1,198; 2-dr. sed., $1,165; New Yorker, 
| 91,298; Saratoga, $1,443. 
| pESOTO, Deluxe—Bus. cpe., $870; cpe., 


925; 2-dr. sed., $930; 4-dr. tour. sed., 
| 970;. Custom—cpe., $923; cpe., with aux, 
i seats, $978; 2-dr. tour, sed., $983; 4-dr. 


‘tour. sed., $1,023. 

| pODGE—Cpe., $756; deluxe cpe., $803; 
| opera cpe., $860; 2-dr. sed., $815; deluxe 
‘pdr. sed., $865; 4-dr. sed., $855; deluxe 
iqdr. sed., $905; 7-pass. sed., $1,095. 


} GRAHAM—Combination cpe., $940; 2- 
dr. sed., $940; 4-dr. sed., $965. N. B.— 
| Supercharger equipment group, $130; 
jcustom equipment group, $130; either 
lor both of equipment groups may be 
added to above. 


| OLDSMOBILE, Series 60— Bus. cpe., 
| $717; club cpe., $833; 2-dr. sed., $838; 4- 
‘dr. sed., $889. Series 70—Bus. cpe., $840; 
‘dub cpe., $891; 2-dr. sed., $901; 4-dr. 
sed., $952. Series 80—Bus. cpe., $920; club 
‘cpe., $971; 2-dr. sed., $992; 4-dr. sed., 
j $1,048. 
| PACKARD, Six—Bus. cpe., $1,000; club 
| cpe., $1,045; conv. cpe., $1,195; 2-dr. tour. 
| sed., $1,065; 4-dr. tour. sed., $1,095. One- 
'Twenty—Bus. cpe., $1,200; club. cpe., 
| $1,245; conv. cpe., $1,390; conv, sed., 
/91,700; 2-dr. tour. sed., $1,265; 4-dr. 
tour. sed., $1,295; Limousine, $1,955. 

Super Eight—Club cpe., $1,955; conv. 
| cpe., $2,180; 4-dr. tour. sed., $2,035; conv. 
sed., $2,435; limousine, $2,600. Twelve— 
| Cpe., $4,140; conv. cpe., $4,375; club sed., 
| 4,255; formal sed., $4,865; 4-dr. tour. 
sed., $4,155; Victoria, $5,230; 
4.690. 

PONTIAC, Quality Six—Cpe., $758; spt. 
cpe., $809; 2-dr. tour. sed., $820; 4-dr. 
tour. sed., $866. Deluxe Six—cpe., $814; 
spt. cpe., $865; 2-dr. tour. sed., $871; 4-dr. 
tour. sed., $922; conv. cpe., $993. Deluxe 
Eight—cpe., $862; spt. cpe., $913; 2-dr. 
tour. sed., $919; 4-dr. tour. sed., $970; 
conv. cpe., $1,046. 

STUDEBAKER, State Commander — 3- 
pass. bus. cpe., $875; 3-pass. custom 
cpe., $900; club sed., $955; cruis. sed., 
$965. State President—3-pass. cust. ecpe., 
$1,085; club sed., $1,100; cruis. sed., $1,- 
110; conv. sed., $1.460. 


1938 Delivered 
Price List 


Following is a list of new passenger 
car delivered prices for 1938 at point of 
manufacture. Prices shown, with the 
exception of Willys-Overland, include 
standard equipment and federal taxes. 
Willys prices do not include federal tax. 
Ford and Lincoln-Zephyr prices do not 
include transportation or taxes. 


BANTAM—Cpe., $399; spec. rdstr., $449; 
stand. rdstr., $479; deluxe rdstr., $525; 
4-pass. speedster, $497.50; deluxe speed- 
ster, $549; station wagon, $565. 

CADILLAC, Series 38-60—Cpe., $1,695; 
tour, sed., $1,780; conv. cpe., $1,815; 5- 
pass. conv. sed., $2,215. Sixty Special— 
Tour. sed., $2,090. V-8, Series 38-65—Tour. 
sed., $2,290; tour. sed. (div.), $2,360; conv. 
Series 38-75 Fleetwood—5- 


limousine, 


$3,280; 5-pass. cpe., 
. (trunk), $3,635; 
2-pass. conv. cpe., $3,380; 5-pass. conv. 
+: eens $3,945; 8-pass. tour. sed., 
CHEVROLET, Master Series—Sed., $730; 
9668; cpe., 9648; cab., $755; town 
sed., $689; spt. sed., $750. Deluxe Series 


& 


$745; conv. cpe., 
conv. club cpe., $800; phae., $820; 


club cpe., 


| conv. sed., $900. 


| 
| 


HUDSON, 112 Standard—3-pass. cpe., 


sed., $755; 


coach, $697; tour. utility coach, $716; 
utility cpe., $724. Series 81, Terraplane 
Deluxe—Brough., $822; tour. brough., 
$43; sed., $864; tour. sed., $864; 3-pass. 
cpe., $789; Vict. cpe., $833; conv. cpe., 
$926; conv. brough., $990. Series 84, Eight 
Deluxe—Brough., $1,028; tour. : 
$1,049; sed., $1,060; tour. sed., $1,060; 3- 
pass. cpe., $990; Vict. cpe., $1,031; conv. 
cpe., $1,121; conv. brough., $1,185. 
HUPP—Stand. six 4-dr. sed., $1,045; 
Teg. six 4-dr. sed., $1,180; deluxe six 4- 
dr. sed., $1,222; cus. six 4-dr. sed., $1,340; 
reg. eight 4-dr. sed., $1,325; deluxe eight 
Nene $1,365; cus. eight 4-dr. sed., 
LINCOLN-ZEPHYR—Cpe., $1,295; 2-dr. 
sed., $1,355; 4-dr. sed., $1,375; lim., $1,550; 
conv. cpe., $1,650; conv. sed., $1,790. 
LASALLE, V-8 Series 38-50 — 2-pass. 
Cpe., $1,295; 5-pass. tour. cpe., $1,345; 5- 
bass. tour. sed., $1,385; 2-pass. conv. cpe., 
$1,420; 5-pass. conv. sed., $1,825. 

NASH, Master Series—Nash-LaFayette 
bus. cpe., $770; 2-dr. sed., $805; 4-dr. 
sed., $850; 4-dr. sed., $850. Deluxe—Nash- 

‘layette conv. cab., $940; 5-pass. cpe., 
; 2-dr, sed., $855; bus. cpe., $820; 4- 

dr., sed., $900. Ambassador Six—Conv. 
cab., $1,090; 5-pass. cpe., $1,015; 2-dr. 
sed., $1,000; bus. cpe., $970; 4-dr. sed., 
$1,050. Ambassador Eight—Conv. cab., 
$1,240; 5-pass. cpe., $1,165; 2-dr. sed., $1,- 
180; bus. cpe.. $1,120; 4-dr. sed., $1,200. 
PLYMOUTH, Business Line—Cpe., $645; 
2-dr., $685; 4-dr., $730. Deluxe —Cpe., 
$730; cpe. with r.s., $770; conv. cpe., $850; 
. $173; 2-dr. tour., $785; 4-dr., $803; 
oon tour., $815; 7-pass., $1,006; lim., 


WILLYS—Stand. cpe., $499; deluxe cpe., 
$574; stand. clipper, $539; deluxe clipper, 
$875; stand. 4-dr. sed., $563; deluxe 4-dr. 
sed.. $614: custom 4-dr. sed., 9700. 
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Atlanta Georgian-American; Pittsburgh Press; 
Cleveland Plain Dealer; Detroit News; Chi- 
cago Herald-Examiner; St. Louis Globe- 
Democrat; Cincinnati Post; Denver Post; Los 


Used Car Selling Prices 


(As Advertised, Week Ending Oct. 8, 1938) cisco-Chronicle, 


rE 0 OE ES OO 






Actual top and bottom prices on 1935, 

and 1937 Used Cars, as advertised fa Sout 
newspapers of current week. SEDAN Prices 
only used in this comparison. Newspapers co- 
operating include: Boston Globe; New York 






























































MAKE Boston N.Y. Atlanta Pittsbrg. Cleve. Detroit Chicago Cinti. St.Louis Denver L.A. San Fr. Nat. Av. 
Buick “40” "371 $795 = ($745 | $695-$745/$650-$695/$545-$695|$575-$645| $645-$735 |$625-$695|$645-$745|$765 $766  — |$725-$795|$662-$730 
36] 595 =| 495 | 525) | 495~ 535) 475- 495/ 395 | 445-545) 495- 545/565 | 545 «|: 490- 645| 575 —| 480- 560 
35 | | 343- 375) | 345- 395| 325 =|: 295- 325] [335 | (445 | | 365 | 330- 380 
— 371 | 795- 845) |795 |84  |68 | 695 | | | 795- 825,759 | | 732= 820 
siccietneiags 36 | 595 l | 595 | | | 525 | | | 545 «|: 535— 595 
351 (545 | | 395 395 395— 545 
Chevrolet Master 371 | | 445 | 425- 475| 445- 545| 395 ] | 445 | 475 | 475- 495| | | 440- 500 
— 36! | 350 | 325 | 335— 425) 339- 425] | 325 | 325-425; 425 | | | 330 410 
35! | | 225— 245| 225— 295 | 225- 235! 325- 375 250~ 288 
Chevrolet Master DeLuxe '37 | 545- 575) 465- 525, 525 =| 495— 545] 435- 595] 395- 425) 495 | 475- 525/545 |: 595- 625| 525- 635| 595- 665| 505- 566 
36 | l | 395— 425) 375- 425| 345- 445] 325- 345] 365 | 375- 445) (445 =| 389-475) 525 | 367- 440 
35 l | 265- 325] 295 | 295- 325) 265 =| 325——S | 2 S— 325) | 366 | | 281- 333 
Chrysler Six 37 | 695 | | 625 | 595 | 495- 595] 575 | 545- 595) | | 685 | 649- 695| 765 | 595— 670 
36] 525- 565| | 495 | 395- 425) (365 | 465 | 425 525ti«=* | 625 | 435— 525 
35] 385 | | 375 |3%5 |325 |315 | ! | [4s | | 545 | 348— 458 
Chrysler Eight "371 745 =| 625~ 645) [795 | | | | ] (775 | | | 685- 738 
°36 | ] ] ] ] ] ] ] | l , lds 
"35 | | | | | 
De Soto 137] 595- 695) 545 =|: 595~ 615! | 545— 575| 495- 550) 495- 575/550 | | 625- 685) | 675 | 555 624 
- 36] 445 | | 425 _—|-395- 445) 1365 | 465 |395 | 395-425) 545 | |__| 395 = 465 
351 (345 [345 8 | [25 | 35 ~=«| | | | | 275- 345 
Dodge 37 | 575~ 595| 495- 595| 595- 625| 545- 595| 495- 595] 475- 545| 495- 575| 525- 599| 645 — | G45_—|:625~ 639) 645- 695| 550- 610 
36] 495 | | 425 = | 395- 495| 350- 465] 375 =| 375- 395| 395- 495| 385- 445) 495 | 425 | 525 | 400- 480 
"354 | 345____ | 325- 395] 265— 315] 245 |: 295— 325, 345 | [395 | I | 295— 355 
Ford Standard 37] 395 | 385- 425| 385 =| -300— 345) 365- 425] 345~ 365] l (395 | | 475- 495| 495  — | 380- 420 
nuts emma | 225— 345] 265 | | | 325 365) 395- 425| l | 302~ 380 
35] 210- 225 195- 265] 175 l 250 193- 247 
Ford DeLuxe *37[ 420 =| 475 + —s | 425~ 495] 395- 439] 425- 445| 395- 465; 425- 445| 395- 425| 425- 465; 595 | 545- 566/595 | 433- 494 
36] 375 =| 375 = | 325 =| 295— 325] 275— 389] 285- 325) | 295~ 345] | | 345- 439) | 303- 370 
"35 | 250 195- 250] 225- 265| 225 245 215 295) 365 | 345 231- 304 
Graham 37] | | 1465 | | | | | 675 |775 | 570+ 725 
etait "361 l |325 | | | l |475 | | | 325— 475 
"35 1 l 295 180- 245) 295 ] l 180-278 
Hudson Six 37] 695 | | | 465 | 645 | 465- 525) | | | | | | 465- 620 
"361 [495 | 445 | 385— 395) l | | | Cas |__| 415 445 
"351 l | 250 225- 250] 345 | (285 | l l l | 238- 294 
Hudson Eight "37 | | | | 695 | 625 | L | l | | | 625- 695 
36 | | | | | | | ] | | | | | 
"35 
Hudson Terraplane 37 | | | 435- 495| 545 | 445-4651 445 | ! | | 575— 645] 475- 540 
36] 345 | l | 275- 345| 330- 337| 265- 325) l [395 | | | | 304- 350 
tissreeremannencannmnaenncnmmmapetttti tts lasisimaniimmninaan tinned clssnsmnnsilaemalimeesienilamemenssimmemehenmme 
LaSalle 37] 875 | 785 | 795-845) 845 = | | 695— 725; 745 = | |875 | | 866 | | 773— 837 
36] 695 | 545 | | | | | 575 | 695 | 595— 645) | 572~ 678 
35 | l l 495 l l 495 
Lincoln-Zephyr °37| 880- 895) 775- 795| 745- 825| 750- 875) | 625— 675| 745 | | 795 | 775— 825] | 875 | 756— 820 
36] 645 | 579- 645| | 695 595 | l | | 595- 695) | 560- 680 


| 465- 675| 495 | 
| 


nin *35 | | | | | | | | | | 



















































Nash-LaFayette 37) 525- 545| | | 465— 575| 595 | | 475 | | | | 575 | | 488~ 572 
36] 395 | | 495 | 325 | 345- 395] | | L | | | | 355- 428 
351 295- 325) | | | | | 345 | | | | | 295— 335 
Nash 374 625- 695) l | 525- 595] | 495- 545) 545 | 495- 545) | 645 | 615- 625] | 550- 608 
36] 395- 495) 395 | 515 | | | | | 365- 395; | 425 | st} 395 = 458 
135 365- 415; | | 265- 280] | | | | | | | 315- 348 
Olds Six °37| 625- 695| 595- 645| 625- 665| 575- 695| 550- 650| 475- 545| 565- 645| 595- 685| 645 | 695 | 630- 675| 625- 685| 600- 662 
36] 495 | 475- 495| 425 | 415— 495] 350- 495| 365 | | 395- 495| 465 | 545 |: 525 | 565 _—| 423- 520 
ae v* 35] 395 | | | 245— 350| 295- 325] 295 | 295— 325| 325- 375| 365 | | 369- 399) | 304- 362 
Olds Eight "371 | 645 | 695 | | 595 | ! | | | - | 765 _—|: 620- 730 
"36| 545 | | 475 | 445- 495| | | l | 495 | | 1 595 | 472~ 545 
NN eee a ] | [395 ] ] ] | ] | 395 
Pontiac Six 371 | 595 | 615- 645| 525- 595| | 495- 565| 575 l | 595—- 625| 625- 645) | 645— 685| 582- 622 
36! l | | 375- 445| 395 | 325-345] 445 | 395- 485| 395 l | fl | 372~ 423 
"35 | | | 295- 395| 295 | | 395 | 295— 325| 395 | ! | 295- 380 
Pontiac Eight "371 | | | 595 | 595- 610] | 675 | | 675 | 1695 | __| 595~ 664 
ail ted Pe "36| 495 | 545 | 395- 475] ] ] | 495 fl | | | 445-505 
35] ] | | | | | 375 | 385 | | fl | 375- 385 
Packard 120 °37| 785- 795| 625- 795) | 750— 895| | | 795 l | | 765— 815) 725 fl | 730— 820 
36] | 575- 595] | 495- 550] 525- 595] 480 ] 595 «| :‘545 | 625 | | | 524 soz 
35! | 475 ] | 395 | 400- 465] ] ] ] | 495 | 400- 478 
, {4 445- 485 445 | ] | | | 445— 480 
Plymous ———___________f_]__+_-—-____ at “ | 385 365 ] ] ] | 395 | 365- 390 
eR nr eee 
Plymouth DeLuxe "37 | 545- 575| 495 | 495- 575| 495- 525| 495- 545| 445- 495| 485-495) 475- 525| 495- 565| 565 | 549 595- 645| 502~ 550 
es i ess l | 385 —-| 325- 390| 395- 415] 325- 395) | 345-375, 365 | 445 | | 495— 525| 376- 424 
SS een | 295— 345] 235- 289| 275- 315| 245 | 295— 310} 295- 325) 345 | 425 | 276—- 340 
Studebaker Dictator a 35 CO | 625 1 ses = 495 I 1 ass I | 6 oe — a om 
ne. ane | 345 l | | 295 289 ] | | | 292- 345 
Studebaker President 37] 695 po = fe ee en | ee ee ee ee 
"361 | 465 | | | | | | 465 
ee 7 _ *35 1 ec a eee he, | | | 
Willys °37 | 265- 290| 320 | 245 | 325- 345|_ |__| 345 |: 365— 395] 300- 340 
364 0 | :195= 225! | | | 195 || AS |_«195= 235 
35 | 7 165 | 145 j | | | 215 | 155=- 215 





National Average, All Makes, $426-$498 


Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled 
exclusively by Automotive News as a copyrighted feature. This is the first time anywhere that bona fide top and 
bottom prices have been compiled from published figures to establish the trend of the market and the resulting 
national index. Where no prices are quoted, no car of make and model was offered during the period covered. 
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GM Rehiring 


Street Cheered 
By Reports on 
Dealer Stocks 


NEW YORK.—The high spot 
in automotive news this week, 
from the standpoint of Wall 
Street, was the announcement 
by General Motors that it was 
rehiring 35,000 men in its plants 
in this country and the ac- 
companying statement by Presi- 
dent Sloan expressing optimism 
regarding the business outlook. 

Prices on the New York Stock 
Exchange had_ started lower 
Tuesday and shown little come- 
back by two o’clock in the after- 
noon, when the GM announce- 
ment appeared on the tickers. 
The statement was the signal for 
a buying wave second to none 
since the rebound following 
settlement of the European war 
scare crisis several weeks ago. 
Stocks rebounded sharply in 
the last hour on volume that 
taxed exchange facilities to the 
limit. 

The restoration of pay cuts to 
salaried workers in the lower 
brackets also was given much 
significance. Wall Street also was 
quick to read into the announce- 
ment the fact that it would be 
hailed in Washington with en- 
thusiasm and advance the cause 
of co-operation between the ad- 
ministration and business. Later 
developments proved the Street 





stock exchange list with them. 
The result was that the Auto- 
motive News stock price aver- 
ages advanced into new high 
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Sends Motor Shares to New 


- 


AUTOMOTIVE STOCK QUOTATIONS 
At Close of Markets, Friday, October 21 


(Furnished by Wm. C. Roney Co., Detroit) 


ground for the year. Without Last Sale 
this rally, there would have! 4938 ‘Oct. Oct. _ 1938 Oct. Oct. 
been a slight reaction in price | High Low NEW YORK 21 14 High Low NEW YORK 21 14 
averages from those of the pre- 
ceding week. 55% 34% Allis Chalm. ... 5154 54%, 10% 3 Kel-HayesW.B 9% 8% 
: : 32% 125% Amn. C & F... 29% 30 28% 10% LeeR&T. 24 4 «=25% 
The Automotive News price ‘ : 
averages for the latest week | 27356 9% Amn. Chain 22%, 22% | 58% 23% L-O-F Glass 56% 57 
; foll ith th 6% 2% Auburn Auto. 4% 3%] 29% 16 Mack Trucks 29 28% 
a ee oe © | 25% 854 Bendix Avia. . 24% 21% | 28% 15% Midland Steel . 27% 27% 
preceding period and a year ago: | 657, 3934 Beth. Steel 64 63% | 22% 10% Motor Prod... 21 21% 
Last This Year! 30% 15% Bohn A & B.. 29% 29%] 15 8 Motor Wheel . 14% 14% 
os eetene “ae Some beret araq | 36% 16% Borg-Warner. 35 34% | 10% 4 Murray Corp... 9% 
10 car-truck Co.'s. 33.33 34.85 41.52 29.12 37% 12% Briggs Mfg. 353g 3534 12% 6% Nash Kelv. ..... 11% 10 
10 parts-acces. .... 29.19 30.97 +1.78 25.01] 634 3% Budd Mfg. . 6% 5%| 19% 9% Pacific Mills . 15% 16% 
4tire-rubbers ... 28.35 30.06 41.71 21.61 5% 3 Budd Wheel . 5% - 5% 3% Packard ... . 5% a 
: : 8334 353g Chrysler ... 825g 81% 3 1% Reo Motor . 2% 
Gains over last year again | 9712 105, Clark Equip. 27 26% | 20% 11%4 Republic Steel 19% 195% 
~ widened and ee now 28% 13% Cleve. > a eae ‘sax 16% 10% Socony wat: 3% 13% 
is almost as large on the favor- 934 % Collins ° 4 By parks- le 4 
able side as it a on the un- 5534 Com. Credit .. 54% 55%] 1714 734 Spicer Mfg. 16% 15% 
; k 59% 31% Coml. Inv. T.... 58% 59144] 12% 6 Stewart-Warn.. 11% 104 
favorable side a few weeks ago.| 13,  % Contl. Mtrs. 1% 1%] 9 314 Studebaker 83% 
Wall Street found further en- on 3x Pai A oi at oot 3 Eeerensta, Co ‘eae 1 
j i y. urtiss-W. : omp. Prod. 2 
eee ae week a = 149% 9014 du Pont 146% 145% | 1734 8 Timk-Det. Axle 1716 16% 
improv situation in dealer] 9332 1014 Eaton Mfg. 2214 22 2914 13% U. S. Ind. Aleo. 2654 27% 
stocks of new and used cars. The See 34 Eiee. Auto-Lite 33 32% 56 Be v. &. Rusher 2 stu 
situation is just the reverse of 43%4 21% Elec. r. Bat. 4 |12334 6134 West’house 2 
. 153g 5% Evans Prod. ... 14 13% | 15% 6% White Mtrs. 14% 13% 
what it was a year ago, accord-| 533 512 Federal Mtr. 5% 5%] 3. 1% Willys 3 256 
ing to reports here. 25% 1614 Firestone 25 2314 | 2134 83% Yellow Truck. 21% 195, 
One of the reasons the Gen- 17% a4 — a: on 2 25% 11% bir yer W 235% 235% 
5 en. rs. 
eral Motors ute ie the tees 27% 13 Glidden .. 25. 24%| 1% % Asbestos Mfg. % 1 
so much optimism in the Street | 267, 10 Goodrich 2534 26 25%% 83, Bendix Avia. .. 24% 21% 
was that there had been a gen- 335% 15% Goodyent, ; 32% 31% 316 16% Bore Warner + Rue = 
j 3 raham-Paige “4 2 a ; oud.-—Hers ‘4 
eral acceptance of 7 aaa 6% 1% Hayes Body 5% 434| 2714 18 Modine Mfg. 24 26 
any upswing in e 18% 6 Houd.-Hersh. B 17% 17 29 22 Perfect Circle 26 26% 
curve at this time could not go] 34% 1 ote gg A ‘i a 4 of tne praetor. we a 
far without the support of the | 10 udson Mtr. , : 3%, Woodall Ind. A 
automotive industry. As a matter | ,2% ,,’% Hupp Mtr... 2i¢ 2M DETROIT 
; 70 48 Inter. Harv. 62%, 65% | 19 9 Ex-Cell-O 19 
of fact, many are convinced that ]1111%4 58 Johns-Man. 105 110%] 12% 6% Hoover Ball B 14 
it can’t get anywhere without] 14% 4% Kel.-Hayes W.. 13% 12% 3! 1% Penin Metal 2% 2% 







the leadership of this industry. 
Some months ago, there was a 





feeling that the motor trade 
would not assume leadership in 
the next upturn. But it is not- 
able that little enthusiasm can 
be aroused in business prospects 
until the automobile manu- 
facturers become active. 5 

Steel, the biggest heavy in- 
dustry, waits on automotive buy- 
ing to lift its operations and the 
same is true of other lines. After 
all, the motor industry is the 
nation’s biggest consumer of raw 
materials, and it now is gen- 
erally recognized that good 
business is hardly possible with- 
out its support. 


to have been right. 

Motor stocks immediately ran 
up two and three points on 
the news, carrying the entire 


Delong Named Head 
Of Waukesha Motor 

WAUKESHA, Wis.—Stock- 
holders of the Waukesha Motor 
Co. meeting here Oct. 18 elected 
members of the board of direc- 
tors as follows: 

Harvey J. Frame, B. C. Bug- 
bee, M. A. Hadcock, Henry E. 
Blair, Edward Estberg, C. P. 
Ross, J. B. Fisher, J. G. Swain 
and J. E. Delong. The newly 
elected board then named offi- 
cers as follows: Delong, presi- 
dent; Fisher, vice-president; 
Frame, secretary, and Estberg, 
treasurer. The latter has served 
on the board since the inception 
of the firm in 1906. 





Eric Courtney 


BOSTON.—Eric Courtney, 51, 
formerly a director of the Hupp 
Motor Co. and New England dis- 
tributor for Hupmobile cars, died at 
his home in Newton Centre, Mass., 
Oct. 7. He had also he'd the presi- 
dency of the old Boston Buick Co. 
and had been identified with many 
other automobile concerns. 


Select a Hotel 
Convenient to the 
AUTO SHOW 


Make the Hotel Belmont Plaza your headquar- 
ters during the Auto Show in New York. Its con- 
venient location—only a few blocks from Grand 
Central Station and practically across the street 
from Grand Central Palace—places you right 
in the heart of things during this eventful week. 
Two excellent, popular priced restaurants—the 
Pine Room AND the famous Glass Hat, one of 
New York’s smartest dining and dancing rooms, 
where auto men always foregather when in 
New York. 

800 spacious well-appointed rooms, each with 
both tub and shower, radio and full length mir- 
ror, from $3.00. 


MAKE ADVANCE RESERVATIONS NOW 


HOTEL 


Belmont Plaza 


Lexington Avenue at 49th Street, New York 


John H. Stember. Manager 
Formerly of the Book-Cadillac, Detroit 


NATIONAL HOTEL, MANAGEMENT COMPANY, INC. 
Ralph Hitz, President 
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Sloan announced. 
also be a restoration of the sal- 


the reduction made last Feb- 
ruary. 

“Our new models have been 
well accepted. There appears to 
be a greater interest than ex- 
isted a year ago. This is evi- 
denced by the attendance at the 
showings of our new cars as 
well as by the number of retail 
orders actually received. This 
leads us to the belief that the 
trend of consumer buying, when 
retail deliveries of new cars can 
be made to customers in volume, 
will be found to be substantially 
improved over that existing dur- 
ing the past few months. 

“Therefore, the corporation 
feels justified in increasing its 
car production schedules by re- 
vising upward the plans made 
last summer, as well as in re- 
adjusting its general operating 
program to a higher level of 
volume. And, notwithstanding 
that the circumstances now 
available are indications as dis- 
tinguished from facts, there be- 
ing no real way of judging the 
depth of the better demand now 
manifesting itself. 

“The salary readjustment will 
take the form of restoring the 
compensation of those receiving 
$300 a month or less to the level 
existing on Feb. 28, 1938, when 
the reduction became effective. 
Those receiving more than $300 
a month will be adjusted on an 
individual merit basis. This will 


Sept. Production 
Totals 89,623 
In U.S., Canada 


WASHINGTON.—Factory sales 
of automobiles during September 
in U. S. and Canada totaled 89,- 
623 units. U.S. output consisted 
of 65,159 passenger cars, 18,375 
commercial cars. Canadian pro- 
duction of both cars and trucks 
was 6,089 units. 


For the first nine months of 
this year, factory sales in U. S. 
alone amounted to 1,519,329 un- 
its of all kinds, against 3,792,809 
in the same period of last year 
and 3,335,730 in the first nine 
months of 1936. 

























ary level existing previous to 








Rising Car Sales Spur 
Industrial Re-Employment 


(Continued from Page 5) 
“There will 





be made effective as of Nov. 1 
and applies to domestic opera- 
tions only. 

“The number of workers now 
being re-employed is the maxi- 
mum number to whom it is felt 


adequate employment can be 


given during the year as judged 
by today’s outlook. 


“The corporation recognizes its 
responsibility, not only in its own 
interest but in the interest of 
its workers and of the national 
economy as a whole, to provide 
as much work as it possibly can 
and to allocate the amount of 
work available, so that it will 
produce the most beneficial re- 
sults to the individual employe 
as well as to the community as 
a whole. 

“To assist in carrying its sta- 
bilization of employment pro- 
gram, the corporation will again 
build substantial inventories in 
excess of retail demand during 
the winter months, thus giving 
more hours of employment to the 
working force and at the same 
time preparing for the seasonal 
increase in business which oc- 
curs every spring,” Sloan con- 
cluded. 

The statement by K. T. Keller, 
president of Chrysler Corp., is as 
follows: 

“Chrysler Corp. has recently 
increased its production sched- 
ules by 20 percent. 

“Open orders on our books to- 
day call for a total of 137,000 new 
1939 passenger cars. The order 
situation has improved steadily 
week by week during the last 
month, indicating an unusual re- 
sponse to the new line of cars 
on the part of both dealers and 
the public. 

“Current business is brisk, and 
we hope that the demand will 
continue to show such vitality 
as to make it necessary for us 
to increase our schedules again. 
Until we get into full produc- 
tion, we are getting as rapid re- 
tail turnover as physical move- 
ment of the cars will permit. 

“Meanwhile, stocks of cars in 
dealers’ hands are 31,500 today 
as against 98,000 at this time a 
year ago. 

“Since Aug. 1 Chrysler Corp. 
has recalled 34,000 employes and 
now has approximately 54,000 
men at work in its plants. We 
expect employment to increase 

right along into November.” 





Metal Progress 
Is Stressed at 
Detroit Congress 


(Continued from Page 12) 
the Una Taper is a development 
of the Una Welding, Inc., of 
Cleveland. 

Along with the developments 
for speeding up operations in 
steel and non-ferrous alloys are 
a number of other devices for 
governing quality and uniformity 
of metal. General Electric, for 
example, is showing a new X-ray 
unit. With this it is possible to 
examine, by means of the X-ray, 
the structure of steel parts as 
high as 2 to 2% inches in thick- 
ness, of aluminum parts as high 
as 10 inches thick and of bronze 
and other dense non-ferrous 4l- 
loys up to as much as 2 inches 
in thickness for cracks, flaws, 
segregation and other defects. 

The new General Electric unit 
is oil-immersed and is_ shock 
proof although operating at 200,- 
000 volts. 

Carl Zeiss, Inc., well-known 
lens manufacturers and makers 
of metallographic equipment, 
are showing the Neophot. This is 
a new metallograph of radically 
new design and universal adap- 
tability. It is capable of very 
high-grade micrographic work. 

Midvale is showing fourteen 
varieties of Midvaloy eorrosion 
and heat resisting metal. 
metal adapted particularly for 
tire chain use has been intro- 
duced by the Continental Steel 
Co. known as Cu-Ni-Cr steel. 

Interesting developments in 
methods of steel hardening come 
in for a large share of atten- 
tion at the show. Linde Air 
Products Co. is featured flame 
hardening. With this process the 
surface of a niron or steel prod- 
uct is locally heated by means of 
an oxy-accetylene flame and 
then hardened by rapidly 
quenching in water, leaving the 
a of the metal tough and duc- 
tile. 

Park Chemical Co. has a new 
liquid carburizer of rapid and 
uniform penetration and Chap- 
man Valve Co. has a new fused 
Carburizm salt bath mixture. 
In connection with salt baths Ajax 
Electric Co. explained a new op- 
erating principle called “Heating 
from the inside out” used in their 
new furnaces. 

Forging developments are ex- 
hibited by several. The Acme 
Machinery Co. had a new line of 
machines of the eccentric header 
slide type which eliminates en- 
tirely the conventional Pitman 
construction. Solid frame forg- 
ing presses were featured by the 
Ajax Mfg. Co. which pointed out 
the wide variety of forgings cap- 
able of production on this type 
press. A brand new forming 
machine known as the “Ceco- 
stamp” is being placed in pro- 
duction by Chambersburg En- 
gineering Co. This is a drop 
stamping unit for sheet metal 
work. 





A new 


| mnt 
My wife Ethel says that = 
jururious living, at ; 
rates, there’s nothing in Detroit 
like the Book-Cadillac. It’s not 
“merely a place to stay”, 7: 
a place to live ¢ j 


rooms are spacious and mod- 
ern. Minimum rate, $3.00. 


BOOK-CADILLAC 


HOTEL — DETROIT 


W. O. Seelbach, Manager 
LER ur lett t) 
Management Co., Inc. 
Ralph Hitz, President 
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(Continued from Page 1) 


S _ pathetic contact between central 
office and dealer than would 
t have been thought possible half 
a dozen years ago. There are 
‘S| many ramifications of the pro- 
gram, which is highly depart- 
mentalized, and which even in- 
| cludes an impressive provision 
nt for training the dealers of to- 
of morrow. 
Nowhere, perhaps, is the 
Mts Holler planning better exempli- 
In | ged than in the presentation of 
re the 1939 models. It has long been 
for | yoller’s conviction that the ideal 
ity new car announcement program 
lor was that in which a dealer or- 
7 ganization, thoroughly familiar 
to with the new product, made a 
1Y;  gmultaneous presentation to a 
as | public from which that product 
" had been zealously kept, right up 
se to the announcement day. 


‘1. . ¢ 
IN ANTICIPATION of today’s 


vs, event, then, no effort was spared 
to see that such a program was 

1it © followed to the letter. Key men 
ck | throughout the field wholesale 
- | organization were brought to De- 
| troit in September for their first 

vn | view of the new cars, and their 
TS | introduction to the plans laid out 
nt, | for presenting them to the re- 


is | tail personnel and to the public. 
ly | The wholesale men returned 


P- | to the field, passed on the train- 
TY | ing they had received and 
| schooled the regional and zone 
en | men to present it to the dealers 
n | and salesmen. The latter, to the 
‘W | number of almost 80,000, were 
Or | then given their previews and 
O- | their introduction to the plans, 
el in a series of 42 one-day sessions 
| between Oct. 6 and Oct. 14. 
in | Similarly thorough training, 
ne | but along service lines, was held 
i~ | throughout the Chevrolet serv- 
iT lice organization. It started with 
1€ | schools for regional product rep- 
. | resentatives. Chevrolet engineers 
f | trained the product representa- 
"d | tives, who then turned around 
: and helped the engineers give 
Y | similar schooling to the zone 
1€ | service and mechanical organiza- 
‘- | tion. Then they all took to the 
field, and three or four days 
"i ago, the last man in the far- 


flung dealer service setup had 


~ | finished his instruction in the 


d | mechanical aspects of the cars 
€. | and trucks which the public is 
‘x | seeing today. 
- | * * * 
2 | AND ALL this time, the public 
itself has seen not so much as 
- 4a hubcap. It’s Holler’s belief— 
e and salesroom crowds on pre- 
yf | Vious announcement days appar- 
y | ently back him up— that the 
- | Secrecy thrown around the new 
n | Models constitutes a great build- 


So 


| up, making everyone anxious to 
. See what Chevrolet’s got. 


it | And with its ’°39 product and 


thicago’s Finest Hotel 


e 
and Nearest to the 
EXHIBITION HALL 


CHICAGO AUTO SHOW! 







= 
= 


\- 





Sas <i 


Make the most of your visit to the 
cago Auto Show. For your con- 
Yenience and comfort make Hotel 
‘Shoreland your headquarters. Here, 
;|2 an atmosphere of smart distinction 
you and your organization will find 
What you desire. Rooms and suites 
that provide the last word in ultra- 
Odern appointments. Excellent 
'estaurant—cocktail lounge. 


|800k of photographs sent on request. 


HOTEL SHORELAND 


STH ST. AT THE LAKE—CHICAGO 
i 10 minutes boulevard drive to 


“HICAGO AUTO SHOW 





Bill Holler, the rail-birds tell 
me, Chevrolet’s got what it takes. 
* * * 


_OLDSMOBILE, off to a run- 
ning start, with two shifts work- 
ing to catch up on dealer orders 
received from 
people who 
haven’t seen the 
1939 models, 
appears well on 
its way to a big 
and busy model 
year. Sales 
Manager Dave 
Ralston has an 
easy mark to 
beat—99,951 for 
the ’38 model 
year. But ad- 
vices he has re- 
ceived from the field from his 
3,500 dealers lead him to believe 
that mebbe he may go higher 
than his peak of 200,386 in the 
37 ~stretch. 





Dave Ralston 


*- * * 


GENERAL MANAGER Mc- 
Cuen, who recently took a 9,000- 
mile trip through 18 states, re- 
turned with a grin and with tales 
of dealers who already had on 
their books advance orders for 
40, 50 and 100 1939 Oldsmobiles. 
And that was before the public 
had had the slightest idea of 
styling, mechanical design or 
price. In fact, most of the ad- 
vance orders—until just recently 
—were for the two larger mod- 
els, the six-cylinder Series Sev- 
enty and the _ eight-cylinder 
Series Eighty. 


* * 8 


THE DEAR public hadn’t yet 
heard that Oldsmobile was 
wheeling its artillery into posi- 
tion for a salvo against the low- 
price market with a new six- 
cylinder Series Sixty which bears 
the attractive price tag of $777 
advertised and delivered at Lan- 
sing. That price includes all of 
the trimmings, such as safety 
glass throughout, bumpers and 
bumper guards, spare wheel, tire 
and tube, etc. To get the deliv- 
ered cost elsewhere, it is neces- 
sary to tack on only the cost of 
transportation and such state or 
city taxes as the local yokels 
have deemed right and fitting to 
impose upon the products of 
America’s greatest industry. 


That price tag should give the 
so-called “Big Three” pause to 
think—as well as the others who 
have been making envious ges- 
tures toward the lush field of 
low price transportation. 

* * * 


NEXT ABOVE the Series Sixty 
is the Oldsmobile Series 70, a 
whopping, 120 - inch - wheelbase 
six which starts at $840. The 
senior line is the 110-horsepower 
eight, or Series Eighty, which 
starts at $920. The prices repre- 
sent a cut of from $33 to $106 
below the Oldsmobiles offered 
during the 1938 model year. 


They are extremely easy on 
the eye—distinctive and indi- 
vidual as Oldsmobile always has 
been these many years. Me- 
chanically, the new products of 
America’s oldest motor car or- 
ganization maintain their reputa- 
tion for introducing automotive 
“firsts” with what is termed the 
“Rhythmic Ride,” resulting from 
a chassis cushioned on four coil 
springs, of exactly equal deflec- 
tion rates, in conjunction with 
“four-way stabilization.” 


The “four-way stuff’ is an 
ingenious combination of ways 
and means to give the passenger 
a break in the way of riding 
comfort. 


First, they have an expensive 
type of “end-to-end” shock ab- 
sorber which costs more but is 
jolly well worth it. These 
“shocks” control the up and 
down motion of the car. 

Second, is a pair of husky sta- 
bilizing arms which anchor the 


rear axle to the X-members of | 
the frame about half-way for-| 


ward on the chassis and pre- 








backward. (They move up and 
down with the axle, but no power 
on earth can make them move 
in any other direction, it is said. 

Third, there is a lateral sta- 
bilizer bar at the rear which pre- 
vents the body from moving 
sideways. The fourth factor in 
this stabilization picture is to be 
found forward in a stabilizing 
bar of spring steel which resists 
the tendency of a car body to 
sway on curves. 

* * * 


AND IF you want the extra- 
optional automatic safety trans- 
mission, which Oldsmobile per- 
fected last year, you can get it 
on the 1939 Oldsmobile at very 
substantial reduction in price. 
There are a lot of other details 
which are described elsewhere 
in this issue, but if you are one 
of those curious automotive bugs, 
give yourself the thrill of tak- 
ing a 1939 Oldsmobile wheel and 
getting the feel of Oldsmobile’s 
new “center control steering.” 


Ethyl to Extend 
Motor Tune-up 
Clinic Courses 


NEW YORK. — Establishment 
of a post-graduate course in the 
engineering principles of auto- 
mobile tune-up for mechanics, 
motor service men and students 
of technical and trade schools 
throughout the United States, 
is announced by the Ethyl 
Gasoline Corp. as an extension 
of its nationwide clinical educa- 
tional system affecting the oil 
and automotive industries. 

Planned to supplement the 
practical and theoretical knowl- 
edge of automobile maintenance 
men and engineering students, 
the advanced study program 
will be carried out in Ethyl mo- 
tor clinics, which during the 
next two years will function in 
more than 200 cities. 


Forty-four automobile engi- 
neers and specially-trained tune- 
up experts will constitute the 
staff of instruction, according to 
John G. Martin, national di- | 
rector of the Ethyl motor clinics. 





Winslow, Thoms 
Get New Posts 


PONTIAC.—C. P. Simpson, 
general sales manager of Pon- 
tiac Motor, announces the ap- 
pointment of 
Wm. P. Wins- 
low as man- 
ager of the 
Pontiac zone 
with head- 
quarters at 
Pontiac, Mich. 











W. P. Winslow 


He succeeds 
James A. Grier 
whose recent 
promotion to 
the position of 
manager of the a 
Central Region yy, W. Thoms 
followed the 

resignation of Regional Manager 
A. A. Klein who took over the 
Pontiac dealership in New Or- 
leans. 


Winslow was transferred from 
St. Louis, where he has been 
manager of that zone since No- 
vember, 1934. Prior to joining 
Pontiac as assistant zone man- 
ager at St. Louis earlier in 1934, 
Winslow was associated with 
Cadillac for 11 years. 


Lansing W. Thoms has been 
appointed to succeed Winslow 
as zone manager at St. Louis. 
Thoms has held important sales 
executive positions in the in- 
dustry for many years. He 
joined Pontiac Motor Division in 
September 1937 as a_ special 
representative of the sales de- 





partment and early this a 


Was appointed a district man- 


vent any movement forward or ager in the St. Louis zone. 
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Tire Dealers Indorse Chain 


Store Bill, Elect Coughlin 





Special to Automotive News 
NEW O 


Ss. — Meeting| y 


for the 18th annual convention, 
the National Assn. of Indepen- 
dent Tire Dealers elected Wil- 
liam J. Coughlin, of Indianapolis, 
as president, recognized the re- 
treading and recapping industry 
as a major activity among 
members, and adopted resolu- 
tions looking toward improve- 
ment of practices for members. 

Officers elected with Coughlin 
were M. U. Moseley, Miami, 
Fla., vice-president, and _ the 
following directors: Walter 
Schlichtmann, San _ Francisco, 
who retired as president; Martin 
J. Barry, Baltimore; R. A. Dean, 
Louisville; Abe Goldstein, At- 
lanta, and Dean Zook, Pueblo, 
Colo. The association continued 
George J. Burger in office as 
secretary-treasurer and general 
manager. 

The association indorsed the 
Patman chain store bill, after 
hearing an explanation of it by 
Rep. Wright Patman of Texas; 
formed a special division with- 
in the association for retreaders 
and recappers; launched a mem- 
bership campaign for those en- 
gaged in this business, and took 
other steps toward aiding the 
tire independents. 

In addition to Patman, prin- 
cipal speakers at the convention 
were William . Anderson, 
president of the Bibb Mfg. Co., 
Macon, Ga., which recently pro- 
duced a cotton cord for use in 
tire carcasses; and Dr. W. W. 
Leigh, of the University of Ak- 
ron, who gave results of a recent 
survey of retail tire sales 
throughout the country. 

Resolutions, adopted by the 












East 50's 


OPPOSITE THE 
WALDORF- 
ASTORIA 


SINGLE $4 & $5 « 


THREE BLOCKS FROM THE 


AUTOMOBILE 
-SHOW- 


In the Smart 


@ Ideal environment and every 
service for pleasurable living. 
Spaciousroomswith serving pan- 
tries and electric refrigeration. 
Excellent restaurant and duplex 
coctail lounge — 


SUITES from $8 
Special monthly and yearly rates 


Che 
oe 


Wm. A. Buescher, Manager 
195 £AST SOTH STREET - NEW YORE 


association, included one that the 
. S. bureau of standards es- 
tablish specifications for various 
grades and that these be prom- 
inently imprinted on the tire 
casing; another that manu- 
facturers number tires serially 
so that check can be kept against 
— getting into unauthorized 
ands. 


ATA Conclave 
To Draw 2,000; 
Add Speakers 


WASHINGTON. — An attend- 
ance of 2,000 is expected at the 
fifth annual convention of the 
American Trucking Assns., to be 
held in Detroit, Oct. 31-Nov. 3, 
it was stated at ATA head- 
quarters here this week. 


Announcement was also made 
of the addition of two more 
prominent speakers to the list of 
persons who will address the 
convention. They are Maj. H. E. 
Crawfurd, president of the As- 
sociated Road Operators Ltd., of 
Great Britain, and Chester H. 
Gray, director of the National 
Highway Users Conference, 
Washington, D. C. 

Other speakers, previously an- 
nounced, include W. J. Cameron, 
Ford Motor Co. executive; Paul 
G. Hoffman, president of Stude- 
baker, and William P. Helm, 
Washington newspaperman. 








For a fresh automotive viewpoint, 
read George M. Slocum’s “A Word 
in Edgewise.” 





air conditioned. 


DOUBLE $6 & $7 
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30 YEARS OF SALES FINANCING! 


i Age in itself is not important—but experience is! C.I.T. 





i has no yearly models but through a nationwide network beady 
of branch offices offers a service that is as modern and jireparat 
streamlined as the new 1939 car designs. sw 

Since the early days, C.I.T. has pioneered in automobile fatly er 





sales financing and today offers retailers these advantages: SALES FINANCING SERVICE Pct. 30) 


up “for 


a aso eae 


Ample funds for all requirements. C ; |S happ 
| : ee De ommercial Investment Trust In- | (Conti 
. Tactful, on-the-spot credit investigation. corporated. C.1.T. Corporation, New A 
Immediate purchase of acceptable paper by York, Chicago, San Francisco. Uni- i 
i local office near you. versal Credit Company. Canadian 3 
Efficient, friendly collection service. Acceptance Corp., Limited. Com- 3 
j C.1.T. service is local in application, national in scope yrerree § arters (aepar ation. W anew ij 
i +o Se : : : = : Iselin & Co., Inc. Meinhard, Greeff 
| It is not subject to regional economic disturbances. & Co., Inc. National Surety Corp. 
5 When you finance through C.I.T., both you and your Subsidiary companies of 
custamet ROAAET- ; COMMERCIAL INVESTMENT TRUST CORP. 
C.1.T. is the world’s largest independent sales financing ONE PARK AVE. NEW YORK CITY 


institution, established in 1908, and serving dealers and 
purchasers everywhere through more than 180 local branch 
offices—each a self-contained, fully-functioning unit. 
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